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San  Francisco  schools  were  neglected 
by  city  officials,  but  not  by  the  newspaper. 


Over  the  past  13  years,  San  Francisco  residents  approved  more  than  $337  million  in  bonds  and 
taxes  to  help  school  children  ...  or  so  they  thought.  Voters  were  told  the  money  would  repair  and 
modernize  the  city's  aging  schools.  In  reality,  San  Francisco  school  officials  misdirected  much  of  it 
into  employee  salaries  and  put  millions  more  into  projects  voters  hadn't  authorized.  This  betrayal 
of  the  public  trust  was  hidden  so  well  that  school  officials  were  able  to  keep  going  back  to  voters 
for  money. 


Then,  in  early  2001,  the  San  Francisco  Chronicle  obtained  a  confidential  audit  that  raised  concerns. 
The  newspaper  launched  an  investigation.  The  shocking  story  was  told  in  a  three-part  series, 
"Broken  Promises."  It  detailed  how  the  officials  cheated  the  children  of  San  Francisco  out  of  money 
for  improved  school  buildings,  causing  many  to  be  exposed  to  hazardous  lead  and  asbestos.  It  also 
explored  the  deeper  issue:  Why  did  the  system  fail  to  catch  the  problem  for  13  years? 


Reaction  to  the  Chronicle's  series  and  editorials  was  swift.  The  new 
school  superintendent  announced  a  radical  overhaul  of  the  division  that 
was  involved.  Stricter  oversight  of  how  the  district  spends  bond  money 
was  proposed  to  voters.  The  schools  stopped  using  school  repair  money 
to  pay  for  salaries. 

Educating  citizens  about  what's  going  on  in  local  schools  is  one 
more  way  Hearst  Newspapers  enrich  readers'  lives  every  day. 
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2002  Knight  International  Press  Fellows 


Congratulations 

to  the  newest  members  of  the 
journalistic  PEACE  CORPS 


Julia  Barton  Russia 
Julia  Cass  Venezuela 
Will  Corbin  Central  and  Eastern  Europe 
Rob  Eure  Ghana 
Joanne  Levine  Jordan 
Marco  Mulcahy  Brazil 
Judith  Roales  The  Baltics 
Carolyn  Robinson  East  Timor 
Christopher  Wren  Russia 


Opportunities  are  available 
to  join  this  distinguished  corps 
of  news  media  professionals  who 
have  worked  to  improve  journalistic 
standards  in  over  80  countries 
worldwide. 


International  Center 
for  Journalists 


For  more  information  contact: 

Knight  International  Press  Fellowships 
International  Center  for  Journalists 
1616  H  Street,  NW,  Third  Floor 
Washington,  D.C.  20006 
Tel:  202-737-3700  •  Fax:  202-737-0530 
www.icfj.org  •  www.knight-international.org 


L  E  T  T  E  R  S 


SO  THIS  WOULD  BE  BAD  Pi? 


Your  piece  on  The  Arizona 

Republics  gay  managing  editor, 
Randy  Lovely,  was  fine  until  this 
stupid  sentence:  “The  gay  issue  won’t  be  a 
priority,  (Lovely)  insisted”  [“‘Republic’  gets 
openly  gay  M.E.,”  April  1,  p.  8]. 

How  patronizing.  Unless  there’s  a  new 
policy  under  which  youll  be  asking  black 
managers  about  overdoing  “the  black 
issue”  £md  Asian  journalists  about  their 
agenda  on  “the  Asian  issue,”  needs 
to  think  about  its  own  “gay  issue.” 

MICHAEL  KAMINER 
PRINCIPAL 

Michael  Kaminer  Public  Relations 
New  York 


SEATTLE  Hues  Publisher  Frank 
A.  Blethen  was  right  on  when  he 
sounded  the  alarm  in  his  March  18 
guest  commentary  [“A  ‘dangerous’  step,” 
p.  30].  The  prospect  that  the  Federal 
Communications  Commission  (FCC)  is 
giving  serious  consideration  to  repealing 
the  rule  prohibiting  cross  ownership  of 
broadcast  and  newspaper  outlets  in  the 
same  community  is  “a  dangerous  moment 
for  American  democracy.” 

However,  he  is  hardly  “a  voice  in  the 
wilderness.”  Dozens  of  organizations 
and  coalitions  representing  millions  of 
concerned  citizens  and  industry 
professionals  are  opposed  to  lifting  the  ban. 

Like  Mr.  Blethen,  we  are  concerned  that 
control  of  the  media  in  this  country  is 
already  limited  to  a  small  number  of 
companies,  most  of  them  publicly  traded 
conglomerates.  Their  motivation  is  to  grow 


profits  for  shareholders,  and  not  necessarily 
to  provide  adequate  news  and  information 
to  an  electorate  who  must  make  decisions 
about  how'  their  democratic  government  is 
run.  As  a  result,  quality  journalism  has 
taken  a  backseat  to  cost-cutting  and  Wall 
Street’s  concerns  have  taken  precedence 
over  Main  Street’s  needs. 

Repeal  of  the  cross-ownership  ban  will 
accelerate  this  dangerous  trend  and 
threatens  to  create  even  more  local  media 
monopolies.  In  addition,  lifting  the 
cross-ownership  ban  will  allow  the  world’s 
largest  corporations,  such  as  the  General 
Electric  Co.  and  AOL  Time  Warner  Inc., 
an  opportunity  to  enter  the  print  media 
industry',  exacerbating  local  and  national 
consolidation. 

Proponents  of  repeal,  including  E^P, 
point  to  an  array  of  “new”  information 
sources,  such  as  cable  and  satellite  TV 
networks  and  the  Internet,  as  evidence 
that  the  public  is  being  served  by  more  than 
enough  media  outlets.  Unfortunately,  the 
“new”  information  sources  suffer  from  the 
same  concentration  of  ownership.  The  only 
way  to  ensure  credible  content  and  a  variety' 
of  journalistic  opinions  is  to  foster  and 
promote  diverse  media  ownership. 

The  FCC’s  job  is  to  ensure  the  public 
interest,  not  to  create  more  market 
efficiencies  for  large  media  corporations. 

As  Mr.  Blethen  said,  let’s  insist  that  the 
commission  fulfill  its  responsibilities  and 
keep  the  cross-ownership  ban. 

MORTON  BAHR 
PRESIDENT 

Communications  Workers  of  America 
LINDA  FOLEY 
PRESIDENT 
The  Newspaper  Guild-CWA 
Waishington 


- 50  YEARS  AGO  - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


APRIL  12,  1952: 

Balanced  reporting  by  great 
reporters  is  one  of  the  world's 
most  important  needs  in  this 
critical  period  in  the  history  of 
mankind.  This  is  the  considered 


opinion  of  London-based  Walton  Argentina  has  issued  a  437-page 


A.  Cole,  editor  of  Reuters,  after 
a  thorough  study  of  conditions 
around  the  world. 

The  Peronista  dictatorship  of 


Blue  and  White  Book  of  the 
Argentine  Press,  a  bitter  attack 
on  the  Inter  American  Press 
Association  in  general  and  the 
U.S.  press  in  particular. 


EDITOR  OF  THE  YEAR 

HOWELL  RAINES  The  stars  fell 

on  Alabama’s  own,  as  E^P  honors 
The  New  York  Times’  executive  editor 
for  meeting  the  challenges  of  Sept.  11 
and  raising  his  paper  to  new  levels 
of  excellence . 14 

E&P  TECHNICAL 

FEATURE  Bringing  together  business 
systems  via  vendor  solutions . 27 

DIGITAL  OUTPUT  Howard  1.  Finberg: 

Make  it  more  like  Star  Trek  .  . 29 

ON  THE  SUPPLY  SIDE  The  products 

and  the  services  . 30 

E&P  NEWS 

No  MO’  MONEY  Proxies  report 
bonuses  were  few  and  far  between 
for  new'spaper  execs  last  year  . 7 

GlOBE-NL  POLITICS  The 
Boston  Globe  w'ants  to  know  why 
Anthony  Shadid  was  shot . 8 

On  the  RACK  San  Francisco 
and  its  newspapers  tentatively  agree 
to  a  deal  for  single-copy  sales  sites  .  .8 

Display’s  case  Newspapers 
increasingly  —  and  profitably  —  move 
display  ads  from  print  to  Web . 9 

Calendar  . 10 

DEPARTMENTS 

NEWSPEOPLE  Brian  Gallagher  to  be 

USA  Today  executive  editor . 12 

EDITORIAL  New'  Jersey  pols  get  the 
business,  then  get  the  message  . . .  .13 

SYNDICATES  Three  cartoonists  that 

could  go  for  a  Reuben  . 32 

HOT  TYPE  The  Best  —  and  Rest  — 
of  the  Press . 33 

■30"  Allan  Wolper:  Umps  made  calls 
on  the  field  and  to  their  bookies  .  .34 

Classified  . 21 

Cover  photo  by  Chris  Casaburi 

Howell  Raines,  executive  editor 
of  The  New  York  Times, 
in  its  newsroom 
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t:he  £OS  digital  system 


Get  ready  for  the  ride  of  your  life.  Presenting  the  EOS-1  D 
and  EOS  DBO,  Canon's  latest  cutting  edge  digital  cameras.  With  a  magnesium  alloy  body  and  a  shooting  speed  of  up 
to  Sfps,  the  ID  is  tough  as  nails  and  insanely  fast.  With  6,29  million  pixels  and  a  proprietary  CMOS  sensor,  the  new 
□60  produces  mind-boggling  image  quality.  Fully  compatible  with  over  50  EF  lenses,  there's  no  reason  not  to  saddle 
up  and  give  one  a  try.  Adventure  calls.  Are  you  ready  to  live  on  the  edge? 


CHRISTOPHER  ZACHAROW/SIS© 


Only  weeks  after 
announcing 
plans  for  a  change 
in  format  to  tabloid 
from  broadsheet, 

The  Examiner  in  San 
Francisco  dropped 
its  Sunday  issue  and 
drastically  cut  its 
annual  subscription 
rate  to  $20,  said 
Circulation  Director 
Cheryl  Ruiz. 

“It  was  an  editorial 
and  publisher’s 
decision,”  Ruiz  said 
of  the  changes,  which 
include  an  expanded 
Friday  issue  that 
made  its  debut  last 
week.  “This  is  the 
path  they  have 
chosen  to  take.” 

Ruiz  said  the  $20 
subscription  rate 
replaces  the  previous 
$73-a-year  price. 

Without  a  Sunday 
paper.  The  Examiner 
will  publish  only  on 
weekdays.  The 
137-year-old  paper 
has  not  had  a 
Saturday  issue  since 
the  Fang  family  took 
control  of  it  from  the 
Hearst  Corp.  in 
November  2000. 

Publisher  Florence 
Fang  did  not  return 


over  2000,  but  also  400,000  options,  140,000  more 
than  in  2000.  E.W.  Scripps  Co.  CEO  and  President 
Kenneth  W.  Lowe  received  no  bonus,  but  his  salar\- 
rose  27%,  to  $800,000. 

And  Knight  Ridder  reset  prices  for  Knight  Ridder 
Digital  options  that  were  underwater  as  a  result  of  the 
dot-com  crash,  allowing  optionholders  to  e.xchange 
their  options  for  new  ones  at  fair  market  value. 

All  in  all,  however,  newspaper  companies  are  mak¬ 
ing  sacrifices  at  previously  unseen  levels.  Gannett 
decided  not  to  increase  base  salaries  this  year  for  77  of 
its  top  executives,  while  Tribune  and  Belo  have  said 
they  would  cut  senior  executives’  pay  by  5%  in  2002. 

Although  newspapers  still  lag  other  industries  in 
the  shift  to  noncash  incentives  as  a  percentage  of  pay, 
new  spaper  executives’  total  pay  has  growm  increasing¬ 
ly  linked  to  annual  and  long-term  incentives,  said 
Allen  Jackson,  principal  with  Towers  Perrin.  Accord¬ 
ing  to  the  firm’s  Media  Industry  Compensation 
Survey,  base  salaries  have  risen  at  a  rate  of  3%  to  5% 
annually  over  the  past  20  years,  while  bonuses  have 
increased  at  a  rate  of  5%  to  15%  and  long-term  com¬ 
pensation  has  grown  at  a  rate  of  10%  to  25%.  11 


In  these  tight  times,  few  execs  were 
awarded  bonuses,  and  some  are 
even  having  salaries  trimmed 


BY  LUCIA  MOSES 

Along  wuth  his  $1.6  million  saijvry, 
Douglas  H.  McCorkindale,  Gannett  Co.  Inc.’s 
chairman,  CEO,  and  president,  received  a 
$1.85  million  bonus  last  year,  reflecting  the  company’s 
strong  performance  in  bad  times.  And  Belo  paid  one 
of  its  executives,  Jim  Moroney,  a  relatively  modest 
$11,200  bonus  to  reward  him  for  results  at  Belo 
Interactive  Inc.,  which  he  led  for  the  first  half  of 2001. 

But  they  were  exceptions  to  the  rule  among  top 
executives  at  publicly  traded  newspaper  companies. 
Many  received  no  bonuses  as  a  result  of  missed  finan¬ 
cial  goals,  proxies  show.  “That’s  the  dowmside  of  pay- 
for-performance,”  said  Marshall  Scott,  principal  at 
the  newly  renamed  Mercer  Human  Resource  Con¬ 
sulting,  referring  to  the  growing  practice  of  tying  pay 
to  performance.  “There  can  be  a  day  of  reckoning.” 
Although  their  missing 

bonuses  can  amount  to  ^ 

more  than  half  of  their  base 

salaries,  CEOs  did  not  finish  j 

the  year  empty-handed,  i 

Many  of  them  were  en-  | 

grante,  and,  in  some  c^es, 

not  only  received  $977,130 
in  salary,  a  15.4%  increase  ^ 
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E  &  P  NEWS 


phone  calls  seeking 
comment. 

-JOE  STRUPP 

NAAPROMOm 
BONA  FIDE  ADS 

The  Newspaper 
Association  of 
America  has  issued  a 
new  series  of  ads  to 
promote  its  Bona 
Fide  Classified  Ad 
Placement  Network, 
a  one-stop  service  for 
1,100-plus  papers. 

The  ads,  emphasiz¬ 
ing  newspaper  classi¬ 
fieds'  credibility  and 
ease  of  use,  can  be 
downloaded  by 
network  members  at 
http://www.bonafide 
classified.com/info/ 
downloadads.asp. 

-  LUCIA  MOSES 

LASTRA;‘CIAO' 
TO  WESTERN 

Western 

Lithotech  — 
the  St.  Louis-based 
supplier  of  litho 
plates,  associated 
chemicals,  and  pre¬ 
press  platemaking 
equipment  —  has 
been  acquired  by 
the  Brookfield,  Conn.- 
based  Lastra  America 
Corp.,  its  Italian 
parent  Lastra  SpA 
announced  Friday. 
Terms  were  not 
disclosed. 

Western  Lithotech’s 
plate  product  line 
includes  both  analog 
and  digital  products. 
Especially  important 
are  its  computer-to- 
plate  (CTP)  offerings. 
Among  them  are  CTP 
platesetters  specially 
designed  for  the  glob¬ 
al  newspaper  market. 
-  J.J.  MC  GRATH 


After  the  shooting  of  its  reporter 

‘Globe’  pressing  for  the 


BY  JOE  STRUPP 

The  Boston 

Globe  is  demand¬ 
ing  that  the 
Israeli  Defense  Forces 
explain  why  Globe 
reporter  Anthony 
Shadid  was  shot  March 
31  near  Yasser 
Arafat’s  com¬ 
pound  in  Ra- 
mallah  on  the 
West  Bank, 
despite  the  fact 
that  he  was 
obviously  identi¬ 
fiable  as  a  member  of  the 
press.  “We  are  asking  for 
an  accounting  about 
what  happened,’’  Globe 
Editor  Martin  Baron 
told  E^P  Thursday, 
hours  after  returning 
to  Boston  from  Israel, 
where  he  spent  several 
days  with  Shadid  and 
other  Globe  staff. 

"They  [Israel]  were  in 


Anthony  Shadid,  now  back  home  in  Maryland, 
was  visited  by  Globe  Editor  Martin  Baron  (left). 


complete  con¬ 
trol  of  the  area 
and  had  been  for  some 
time,”  Baron  said.  “There 
is  a  high  probability  that 
he  was  shot  by  an  Israeli 
soldier.”  Baron  said  the 
U.S.  Embassy  in 
Jerusalem  also  was 
asked  to  help.  “Once  we 
know  what  the  facts  are, 
we  would  decide  what  to 
make  of  them,”  he  said. 

Shadid,  who  is 


normally  based  in  the 
Globes  Washington 
bureau,  had  been  in  the 
Middle  East  for  about  a 
week,  filling  in  for  Globe 
Israel  Bureau  Chief 
Charles  Radin  while 
Radin  covered  the  Arab 
Summit.  Shadid  was 
walking  with  a  Globe 
assistant  from  Arafat’s 
compound  to  the  Royal 
Court  Suite  Hotel  at 
about  4:30  p.m.  when  he 


reason 


was  shot  in  the  shoulder, 
Baron  said,  adding  that 
the  bullet  came  within 
a  centimeter  of  his 
spinal  cord. 

Both  men  had  bullet¬ 
proof  vests  with  “TV” 
printed  on  them  in  large 
letters,  the  international 
symbol  for  press  in  the 
area,  Baron  revealed. 
Shadid  did  not  see  who 
shot  him,  but  believes 
it  was  one  of  the  Israeli 
soldiers  because  they 
were  the  only  military 
personnel  he  saw, 
according  to  Baron. 

After  the  shooting, 
Shadid  was  helped  by  an 
Israeli  medic  and  even¬ 
tually  transported  to  a 
hospital  in  Jerusalem, 
where  Baron  visited  him. 
With  his  condition 
improving,  Shadid 
returned  Friday  to  his 
Maryland  home.  II 


S.R  newspapers  put  to  the  rack 


BY  MARK  FITZGERALD 

CHICAGO 

FTER  YEARS  OF  RESISTANCE 
and  litigation,  a  wide  variety 
of  San  Francisco  newspapers 
have  agreed  to  a  tentative  settlement 
with  the  city  that  will  put  them  side- 
by-side  in  uniform  news  racks  and 
eliminate  free-standing  boxes  from 
entire  neighborhoods.  The  settlement 
gives  newspapers  much  of  what  they 
demanded  back  in  1998  when  Mayor 
Willie  L.  Brown  Jr.  first  proposed 
replacing  all  12,000  individual  news 
racks  throughout  the  city  with  1,000  pedestal-  | 
mounted  racks  holding  six  or  eight  different  papers.  ! 

Wayne  Snodgrass,  the  deputy  city  attorney  who 
headed  San  Francisco’s  negotiating  team,  said  the  { 
settlement  provides  for  the  new  “ped-mounts”  to  be  J 
located  as  close  as  possible  to  the  free-standing  j 
racks  they  replace.  Publications  with  a  “historical 


presence”  in  an  area  will  get  the  first 
shot  at  a  space  in  the  ped-mount.  The 
ped-mounts  will  be  installed  and  | 
maintained  by  Clear  Channel  Adshel, 
the  international  “street  furniture”  [ 
firm,  in  exchange  for  the  right  to  sell  : 
advertising  on  the  units.  ^  i 

“Ironically,  it’s  pretty  much  what  we 
proposed  at  the  beginning,”  said  Steve 
Falk,  president  and  associate  pub¬ 
lisher  of  the  San  Francisco  Chronicle,  j 
which  largely  bankrolled  the  1999  H 
lawsuit  brought  by  local  and  national 
dailies,  major  alternative  papers,  and 
other  weeklies.  Newspapers  aren’t  happy  about  i 
everything  in  the  settlement,  though.  Right  now,  1 1 
they  do  not  pay  the  city  a  fee  for  their  free-standing  | 
racks.  Under  the  settlement,  they  would  pay  an 
annual  fee  for  eveiy  slot  they  have  in  the  ped-mounts  ! : 
—  set  initially  at  $30.  The  settlement  now  must  pass  ! 

the  city  board  of  supervisors.  II  !  | 


City  says  farewell  to  single  life 
and  preps  for  communal  living. 
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The  Population  Institute 

2002  Call  for  Entries 


'  ‘  \  y 


Award's  Purpose 

The  Population  Institute  Media 
Awards  are  devoted  to  drawing 
attention  to  global  population 
issues.  The  awards  honor  those 
who  have  contributed  to  creating 
awareness  of  population  problems 
through  their  journalistic  endeavors 


in  a  meritorious  manner. 


The  Population  Institute  is 
dedicated  to  making  population  an 
international  priority  by  creating 
awareness  of  population  problems 
and  their  relationship  to  resources 
and  the  environment,  and 
developing  strong  leadership  to 
design  and  implement  rational 
solutions  to  population  problems 
throughout  the  world. 

The  Population  Institute,  a 
private  non-profit  public  interest 
group,  encourages  editors,  news 
directors  and  journalists  to  acquire  a 
more  in-depth  knowledge  of 
population  issues. 


Guidelines 


1  Entries  may  be  made  by  any 
individual  or  organization  from 
material  appearing  in  the  print 
and  electronic  media. 

2  Entries  must  be  submitted  in 
writing  to  the  Population  Institute 
and  accompanied  by  justification 
for  entry,  English  translation  and 
two  passport  size  photos  of  the 


nominee. 


3  Eligible  works  must  have  been 
published  or  aired  between 
September  30,  2001  and 
September  1,  2002. 

4  Previous  winners,  are  eligible 
for  entry. 


Global  Media  Award 


Categories 

1  Best  Columnist 

2  Best  Individual  Reporting 
Effort 

3  Best  Major  Daily 

4  Best  International  Daily 

5  Best  Periodical 

6  Best  Cartoonist 

7  Most  Conscientious  News 
Service 

8  Best  Editorial  Support  for 
Solutions  to  Population 
Problems 

9  Best  Radio  Program 

10  Best  TV  Documentary 

1 1  Best  Population/ 
Environmental  Reporting 
Effort 

1 2  Best  Team  Reporting  Effort 

1 3  Best  Population  Journal 

14  Best  Combined  Media  Effort 
on  Behalf  of  Population 

1 5  Best  Commercial  Advertising 
Campaign. 


independent  journalists.  All  works 
are  to  be  characterized  by  a  high 
quality  of  writing  and  factual 
reporting.  Multiple  awards  may  be 
given  within  certain  categories.  It  is 
the  intent  of  the  Panel  of  Judges  to 
recognize  work  in  all  categories. 


How  to  Submit 

Entries  must  be  submitted  in  writing 
and  addressed  to  Devinka  Peiris, 
Media  Awards  Coordinator,  the 
Population  Institute, 

107  Second  Street,  NE, 

Washington,  DC  20002.  A  statement 
as  to  why  the  nominator  believes 
that  a  particular  entry  merits  a 
Media  Award  must  accompany  each 
entry.  An  exhibit  as  published  or 
broadcast,  including  the  name  of  the 
media  outlet  and  the  date  of  its  use 
must  also  accompany  entries.  No 
entry  fee  required.  English 
translations  must  accompany  entries 
in  other  languages. 


All  awards  are  given  for 
distinguished  examples  of  reporting 
on  population  issues.  Nominees  for 
the  awards  include  institutions  or 


For  more  information,  call 
202-544-3300;  fax  202-544-0068  or 
e-mail  web@populationinstitute.org 


2001  Global  Media  Awardees  with  H.E  Abdoulaye  Wade,  President  od  Senegal  in  Dakar. 


wiili 


Guidelines 

What  You  Win 

Study  tour  of  Nepal  and  Bhutan. 

Deadline 

Deadline  for  entries  is 
September  1,  2002.  All  eligible 
works  must  have  been  published  or 
aired  between  September  30,  2001 
and  September  1,  2002. 

Distinguished 
Panel  of  Judges 

Miguel  Aleman 

Mexico  DF,  Mexico 

Dr.  Norman  Borlaug 

Nobel  Peace  Prize  Winner,  1970 

Werner  Fornos 

President,  The  Population  Institute 

Sigurd  Hennum 

Oslo,  Norway 

H.E.  John  Karefa-Smart,  M.D. 

Former  Foreign  Minister  of 
Sierra  Leone 

Victor  Morgan 

Board  of  Directors,  The  Population 
Institute 

Rahul  Singh,  Chairman 

Distinguished  Journalist, 

Bombay,  India 

Mary-jane  Snyder 

President,  M.J.  Enterprises 
Wilmette,  Illinois 

Nathan  Schafer 

Chairman,  Media  Awards 
Trust  Fund 


Organization  and  affiliation  of  judges 
listed  for  identification  purposes  only. 


2001  Global  Media  Awards  Winners 

Presented  in  Dakar,  Senegal 


Best  TV  Documentary 

"People  Count:  consumed 
with  consumption" 
Barbara  Pyle, 

Executive  Producer 


Most  Conscientious 
News  Service 

Inter  Press  service 
Judith  Achieng  Omondi  * 


Best  Individual 
Reporting  Effort 

Hafida  Rezig,  Algeria 


n 


best  columnist  i 

Vivianne  Hiriart,  aP  ^ 

1  ^ 

Best  International  Daily 

International  Herald  Tribune 

Best  Periodical  ' 

TIME  Magazine 

Best  Cartoonist 

Gary  Markstein,  Milwaukee  Journal  Sentinel 

Best  Population  Journal 

Population  reports 

Johns  Hopkins  University  Center  for 

Communication  Programs 


Best  Major  Daily 

The  Boston  Globe 
Thomas  f.  Gagen* 


Best  Editorial  Support 

Portland  Oregonian 
Bob  Caldwell  * 


Best  Combined 
Media  Effort 

"Multi-media  lEC  campaigi 
Promoting  reproductive 
Health" 

China  National  Communica 
and  Education  center  for 
family  planning 
Zhang  Jian  * 


Best  Radio  Program 
"Ushikawapo  Shikamana' 
(If  Assisted,  Assist 
Yourself) 

Population  Communicatioi 
International  r 

Dr.  Kimani  Njogu*  | 


Message  from 
Werner  Fornos 

President, 

The  Population  Institute 

An  unprecedented  demo¬ 
graphic  explosion  erupted  in 
the  20th  century.  In  1900,  1.6  billion  people 
inhabited  our  planet;  in  2000,  there  were  6.1  bil¬ 
lion. 

In  recent  months,  articles  have  appeared  in 
prestigious  publications  -  ranging  from  Foreign 
Policy  magazine  to  the  Wall  Street  Journal  to  the 
Toronto  Globe  and  Mail  -  leading  many  readers  to 
assume  that  overpopulation  is  a  phenomenon  of 
the  past. 

These  stories  accurately  cite  a  slowing  of  popu¬ 
lation  growth,  particularly  in  the  last  decade.  In 
the  1980s,  our  human  numbers  were  increasing 
by  more  than  90  million  annually,  compared  to 
less  than  80  million  today.  Unquestionably,  that 
was  a  very  steep  decline  within  a  very  short  time 
frame. 

The  implications  for  the  future  indicated  by 
continuing  population  declines  -  resulting  from 
the  combined  impact  of  below  replacement  level 
fertility  and  increases  in  life  expectancy,  primarily 
in  more  affluent  regions  --  certainly  merit  our 
attention  and  policy  actions. 

The  disturbing  aspect  of  these  articles,  however, 
has  been  their  perspective.  More  specifically,  I  am 
frankly  puzzled  by  the  relative  lack  of  attention, 
let  alone  concern,  the  authors  demonstrated  for 
the  least  developed  countries.  Virtually  all  popu¬ 
lation  growth  today,  and  for  the  foreseeable 
future,  takes  place  in  the  world's  poorest  couti- 
tries. 

More  than  500  million  people  live  in  over  50 
water-stressed  or  water-scarce  countries.  By  the 
year  2025,  an  estimated  3  billion  people  will  be 
living  in  48  such  countries. 

Eight  hundred  million  people  in  the  developing 
world  are  chronically  malnourished  and  2  billion 
people  lack  food  security.  To  accommodate  the 
nearly  8  billion  people  expected  to  inhabit  the 
earth  by  the  year  2025,  food  production  must 
double. 

While  global  economic  activity  is  estimated  at 
more  than  $30  trillion  annually,  3  billion  people 
subsist  on  less  than  $2  a  day;  1.2  billion  on  less 
than  $1.  Nearly  60  percent  of  the  people  living  in 
the  least  developed  countries  lack  basic  sanitation; 
one  quarter  lack  adequate  housing;  20  percent 
lack  access  to  modern  health  services;  and  20  per¬ 
cent  do  not  attend  school  through  the  fifth  grade. 

These  facts  and  figures  add  up  to  the  continu¬ 
ing  story  of  a  demographically  divided  world.  The 
challenge  of  this  century  will  be  whether  these 
divisions  remain  and  even  widen,  or  the  gaps  nar¬ 
row  and  the  quality  ol  life  for  people  in  tlie 
Southern  Hemisphere  is  substantially  enhanced. 

There  are  numerous  facets  to  this  story; 
Education,  employment  and  empowerment  of 
women;  male  reproductive  responsibility;  envi¬ 
ronmental  deterioration  and  resource  depletion; 
social  disintegration;  maternal  and  child  morbidity 
and  mortality;  and  economic  stagnation.  And 
that  is  only  the  beginning.  For  each  of  these 
facets,  there  are  countless  individual  stories  -  sub¬ 
plots,  perhaps,  in  the  context  of  a  world  exceed¬ 
ing  6  billion  people,  but  each  one  obviously 
important  in  its  own  right. 

In  a  very  real  sense,  the  story  of  population 
trends  and  patterns  is  the  most  important  one  of 
the  century  -  for  it  is  the  story  of  not  only  how 
billions  of  people  in  every  region  of  the  world  will 
live,  but  perhaps  the  survival  of  the  planet  itself. 


Message  from 
Thoraya  Obaid 

Executive  Director, 
UNFPA 


Throughout  the  world,  bil- 
^  lions  of  people  share  aspira- 

tiotis  for  security,  shelter,  employment,  education 
and  health  care  for  themselves  and  their  children. 
These  goals  are  certainly  modest  enough,  yet  far 
too  many  people  go  through  their  entire  lives 
without  even  coming  close  to  attaining  them. 

The  great  challenge  of  this  century  is  to  enable 
everyone  to  live  in  dignity.  With  the  wealth,  technol¬ 
ogy  and  know-how  at  our  disposal,  no  one  should  be 
condemned  to  a  life  of  jxtverty  and  despair.  We  must 
strive  to  cTeate  seaire  and  sustainable  lives  for  [wople 
now  and  for  future  generations. 

Human  security  and  well-being  begin  with  edu¬ 
cation  and  health  care  for  all.  These  are  basic 
human  rights  that  empower  individuals  and  build 
communities  and  nations  that  are  healthier  and 
more  stable. 

Meeting  the  goals  of  universal  access  to  educa¬ 
tion  and  health  care  would  cost  a  fraction  of 
today's  expenditure  on  arms  and  would  contribute 
significantly  to  reducing  poverty  and  poor  health, 
and  creating  greater  equality  and  opportunity. 

The  right  to  health  includes  reproductive  rights. 
Today  the  lack  of  reproductive  health  care  in 
developing  countries  has  deadly  consequences. 
Every  minute  one  woman  dies  from  causes  related 
to  pregttancy.  Every  minute  four  women  are 
afflicted  with  HIV/AIDS.  Better  reproductive 
health  care  saves  women's  lives  and  the  lives  of 
their  babies  atid  helps  to  stop  the  spread  of  AIDS. 

ReprodiiCTive  health  is  integrally  linked  to  sus¬ 
tainable  developtnent.  Wotnen  who  can  choose  to 
do  so  have  smaller  families.  Today  women  in  the 
developing  world  are  having  half  as  many  children 
as  they  did  40  years  ago.  This  means  slower  popula¬ 
tion  growth  and  a  little  more  time  to  meet  basic 
needs  and  make  vital  decisions. 

All  this  was  agreed  upon  nearly  eight  years  ago, 
at  the  Intertiational  Conference  on  Population  and 
Development  in  Cairo.  It  was  reaffimied  three  years 
ago  at  the  ICPD  five-year  review.  We  must  continu¬ 
ously  renew  our  commitment  to  ICPD  goals,  includ¬ 
ing  the  goals  of  women's  empowennent  and  gender 
equality  and  universal  access  to  education  and 
reproduciive  health  care  by  the  year  2015. 

The  media  have  a  special  responsibility.  Along 
with  reporting  the  news  fairly  and  objectively,  the 
media  have  the  obligation  to  report  information 
that  will  save  and  improve  lives.  In  countries 
around  the  world,  newspaper  and  magazine  writ¬ 
ers  and  editors,  and  TV  and  radio  broadcasters, 
have  played  an  important  role  promoting  health 
and  fostering  dialogue  and  debate  on  population 
and  reproductive  health  issues.  But  there  is  much 
work  to  be  done. 

We  must  work  together  to  heighten  public 
awareness  of  the  consequences  of  poor  reproduciive 
health  and  the  lack  of  voluntary  family  planning. 

We  must  dt)  more  to  convince  leaders  of  the  urgent 
need  to  achieve  human  dignity  for  all. 

The  mass  media  have  performed  an  invaluable 
service  by  reporting  on  both  the  successes  of  our 
effttrts  and  the  consequences  that  result  when 
reproduaive  health  atid  family  planning  services  are 
unavailable.  There  are  no  words  to  adequately 
express  my  gratitude  and  appreciation  for  the  out¬ 
standing  contributions  that  the  media  have  made. 

We  must  continue  to  work  together  for  a  world 
where  human  tieeds  are  met,  human  rights  are 
respecled,  and  the  natural  resources  on  which  all 
life  depends  are  proteaed. 


The  Population  Institute 
Officers  and  Directors 

Werner  Fornos,  President 
Suzanne  Kellerman,  Chair 
Marilyn  Hempel,  Vice  Chair 
Jyoti  Singh,  Secretary 
Joyce  Cramer,  Treasurer 
Victor  Morgan,  Member  at  Large 
George  Allen 
Jack  Brandenburg 
H.E.  Anwarul  Chowdhury 
Betty  Cogswell,  Ph.D. 

Donald  Collins 
Sally  Epstein 
James  Fri 
Robert  Gillespie 
Jean  Greene 
Bruce  Halliday,  M.D. 

Russell  Hemenway 
Leith  Gaines  Jackson 
Larry  Janss 
Joel  Johnson 
Walter  Kohn,  Ph.D. 

William  N.  Leonard,  Ph.D. 

Winford  (Buck)  Lindsay 
Gayl  D.  Ness,  Ph.D. 

Patricia  Nielsen 
Pari  Forood  Novik 
Nathan  Schafer 
Rodney  Shaw 
Hon.  Paul  Simon 
Lindy  Williams,  Ph.D. 

Donald  C.  Wilson 

Public  Policy  Advisory  Committee 

H.E.  John  Karefa-Smart,MD,  Chair 

Hon.  Tom  Allen 

Hon.  Barbara  Boxer 

Dorothy  Cullman 

Kimball  Faulkner 

Hon.  William  H.  Gray  III 

Hon.  Jim  Greenwood 

Hon.  Luis  Gutierrez 

Hon.  Henry  L.  Kimelman 

Hon.  Mark  Kirk 

Hon.  Jim  Leach 

Hon.  Carolyn  Maloney 

Hon.  Connie  Morelia 

Stewart  R.  Mott 

Hon.  Patty  Murray 

Anjum  Niaz 

Hon.  Donald  M.  Payne 

Hon.  Nancy  Pelosi 

Hon.  John  E.  Porter 

Hon.  Tom  Sawyer 

Dr.  Glen  T.  Seaborg 

Hon.  Olympia  Snowe 

Rusell  E.  Train 

Ted  Turner 

Dr.  James  D.  Watson 

®  Recycled  Paper 


T 


/ 


E  &  P  NEWS 


Web  display  ads  a  dime  a  dozen? 


Hardly.  But  the  print-to-online  move 
is  a  Net  gain  for  a  number  of  papers. 


BY  CARL  SULLIVAN 

A  LITTLE  OVER  A 
year  ago,  the 
St.  Petersburg 
(Fla.)  Times'  Web 
publisher,  Ronald 
Dupont  Jr.,  laughed  out 
loud  when  a  vendor 
suggested  the  newspaper 
put  its  display  ads 
online.  He’s  not 
laughing  today. 

“It’s  instantly 
profitable,”  a  repentant 
Dupont  said.  “It’s  part  of 
our  financial  future.”  So 
much  so  that  display 
ads  now  represent  a 
separate  line  item  in 
his  Web  budget. 

What  once  seemed, 
well,  ludicrous  (at 
least  to  the  digerati), 
now  is  making  a  lot  of 
sense,  and  more  than  a 
few  cents,  for  print 
publishers,  including 
Gannett  Co.  Inc.  and 
the  Tribune  Co.  And 
there’s  a  fierce  battle 
among  the  vendors 
vying  to  own  this  space. 

The  genesis  of  the 
print-to-Web  ad 
phenomenon  was  in 
the  classified  pages, 
where  some  advertisers 
run  display  ads  that 
include  all  their  listings. 
Papers  needed  a  way  to 
include  those  listings  in 
classified  searches. 

Now  papers  are  mov¬ 
ing  beyond  classifieds  to 
all  kinds  of  retail  display 
ads,  inserts,  and  special 
sections  —  giving  all  an 
extra  life  online.  Pushing 
the  trend  along  is  the 
ease  of  explaining  print- 
to-Web  ads,  said  Paul 


Wolfe,  vice  president  for 
newspaper  sales  at  Ad- 
i  Expedia  Inc.  in  Chico, 
Calif.  “You  don’t  have  to 
spend  hours  training 
your  print  sales  reps  to 
sell  online  advertising,” 
he  said.  “They’re  still  just 
selling  the  print  ad  with 
the  bonus  of  getting  that 
ad  online.”  AdExpedia 
just  signed  a  plum 
contract  with  San  Jose, 
Calif.-based  Knight 
Ridder,  which  will  roll 


circulation  paper  raised 
its  rates  4%,  with  1% 
credited  to  the  online  di¬ 
vision.  Michael  Forgette, 
production  supervisor 
j  and  new-media  manag- 
{  er,  expects  to  reap  six 
1  figures  in  additional 
I  revenue  from  the 
j  project  by  year’s  end. 

And  for  not  a  lot  of 
!  work,  either.  In  most 
!  cases,  newspapers  only 
'  have  to  send  their 
i  display  ads  to  a  vendor 
I  that  does  all  the  work 
I  and,  in  most  cases,  hosts 
I  the  service  for  them, 
i  Depending  on  the  paper 
rr]  and  vendor,  the  file 
i  transfer  can  be  auto- 


out  the  service  to  its 
newspapers  this  year. 

Large  metros  and  big 
chains  are  leading  the 
way,  but  smaller  papers 
are  getting  in  on  the 
action,  too.  On  Jan.  1, 
The  Sun  Chronicle  in 
Attleboro,  Mass.,  put  all 
of  its  display  ads  online 
using  technology  and 
hosting  from  Town- 
News.com  of  Moline, 

Ill.  The  20,403-daily- 


matic  —  at  some 
papers,  the 
production  de¬ 
partment  might 
have  to  resave 
the  ads  in  a  different 
format  before  shipping 
to  the  ad-conversion 
vendor.  “We  spend 
about  an  hour  a  day 
doing  quality  control,  so 
the  bulk  of  that  revenue 
is  pure  profit,”  said 
Lelani  Bluner,  director 
of  multimedia  product 
development  for  Irvine, 
Calif.-based  Freedom 
Communications  Inc.’s 
Orange  County  division. 

Depending  on  the 


vendor,  a  number  of 
sophisticated  features 
can  be  offered.  Robert  S. 
Cauthom,  the  San 
Francisco  Chronicle’s 
digital  media  vice 
president,  refers  to  the 
process  as  “fluffing”  the 
print  ads. 

It  all  starts  with  a 
basic  image  of  the  dis¬ 
play  ad  fixim  the  print 
product  on  a  computer 
screen.  The  ad  is  then 
tweaked  to  take  advan¬ 
tage  of  the  Web’s  inter¬ 
activity.  Readers  have 
the  ability  to  enlarge 
pieces  of  the  ad,  includ¬ 
ing  otherwise  undeci¬ 
pherable  fine  print 
Automatic 
links  to  the  ad¬ 
vertiser’s  Web 
page  or  quick 
links  with  store 
directions  can  be 
added  —  along 
with  an  e-mail 
button  allowing 
the  consumer  to 
instantly  com¬ 
municate  with 
the  advertiser  di¬ 
rectly.  A  virtual 
shopping  list  also  can  be 
added,  allowing  users  to 
save  items  they’re  con¬ 
sidering  for  later  review. 
Some  services  even  let 
them  sign  up  for  e-mail 
alerts  about  future  sales. 

While  vendors  don’t 
like  to  publicly  discuss 
their  prices,  it  can  cost  a 
paper  from  $1  to  $20  an 
ad  for  this  service,  de¬ 
pending  on  features  and 
the  volume  of  business. 
Papers  are  charging 
advertisers  $35  to  $100 
an  ad  for  the  service, 
with  some  making  it  a 
forced  buy  as  they  issue 
new  rate  cards.  (§ 


SCRIPPHOID 
ON  PAPER  BUY 

To  manage  the 
purchase  of 
newsprint  for  its  21 
daily  newspapers 
and  for  those  of  other 
publishers,  the  E.W. 
Scripps  Co.  has 
created  a  subsidiary. 
Media  Procurement 
Services  Inc.  (MPS). 

In  addition  to  the 
Scripps  papers,  the 
Cincinnati-based 
company  said  in  a 
news  release,  MPS 
customers  iiKlude 
Freedom  Communi¬ 
cations  liK.,  Irvine, 
Calif.,  and  Gazette 
Communications  Inc., 
Cedar  Rapids,  Iowa. 

-  J.J.  MC  GRATH 

TIMEnOOB 
FOR  IRE  CIRC 

Executives  of  The 
New  York  Times 
expect  the  newspaper, 
to  chalk  up  its  largest 
circulation  increases 
in  20  years  when 
it  releases  on 
Wednesday  figures 
for  the  Audit  Bureau 
of  Circulations  FAS- 
FAX  report  covering 
the  six  months  that 
concluded  March  31. 

The  Times  execs, 
who  declined  to 
divulge  specific 
numbers,  attributed 
the  boost  to  interest 
in  coverage  of  the  war 
on  terrorism  following 
the  Sept.  11  attacks 
on  America,  as  well 
as  expanded  distri¬ 
bution  of  the  paper's 
national  edition  — 
printed  at  16  sites 
now,  versus  12  last 
summer. 

-  JOE  STRUPP 
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department  at  the  St.  Petersburg  Times  has  again 
lonored  as  one  of  the  nation’s  10  best  by  the 
Associated  Press  Sports  Editors. 

le  largest  newspaper  category,  the  honor  marks 
|seven  years  that  the  Times  has'  been  designated 
ts  section,  in  either  the  daily,  Sunday  or 
;)ecial  section  categories. 

^ers,  who  enjoy  getting  all  the  latest  scores, 
^tion  photos  from  an  award-winning 
section,  every  day.  { 
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Scripps  Howard  Foundation 
National  Journalism  Awards 


Kate  Stanley,  Star  Tribune,  Minneapolis 
Walker  Stone  Award,  Editorial  Writing 

Leonard  Pitts,  The  Miami  Herald 
Commentary 

Ken  Fuson,  The  Des  Moines  (Iowa)  Register 
Ernie  Pyle  Award,  Human  Interest  Writing 

USATODAY.com 
WeJb  Reporting 

Scott  Streoter,  Pensacola  (Fla.)  News  Journal 
Edward  J.  Meemon  Award,  Environmental  Reporting,  under  100,000  circulation 

Julie  Housermon,  St.  Petersburg  (Fla.)  Times 
Edward  J.  Meemon  Award.  Environmental  Reporting,  over  100,000  circulation 

John  Sherliius,  St.  Louis  Post-Dispatch 

Editorial  Cartooning 

Paul  Riede,  The  Post-Standard,  Syracuse,  N.Y. 
Charles  E.  Scripps  Award,  Distinguished  Service  to  Literacy 

Orlando  (Fla.)  Sentinel 

Edward  Willis  Scripps  Award,  Distinguished  Service  to  the  First  Amendment 

Aristide  Economopoulos,  The  Star-Ledger,  Newark,  N.  J 
^  Photojournalism 

The  Wall  Street  Joiunol 

William  Brewster  Styles  Award,  Business/Economics  Reporting 

KOSU-FM,  Stillwater,  Okla. 

Jack  R.  Howard  Award,  Journalistic  Excellence  in  Electronic  Media,  Small  Market  Radio 

Latino  USA,  Notional  Public  Radio,  Los  Angeles 
Jack  R.  Howard  Award,  Journalistic  Excellence  in  Electronic  Media,  Large  Market  Radio 

KTUU-TV,  Anchorage,  Alaska 

Jack  R.  Howard  Award,  Journalistic  Excellence  in  Electronic  Media,  Small  Market  TV/  Cable 

WFLD-TV,  Chicago 

Jack  R.  Howard  Award,  Journalistic  Excellence  in  Electronic  Media,  Large  Market  TV/  Coble 

Nate  Beeler,  American  University,  Washington,  D.C. 
Charles  M,  Schulz  Award,  College  Cartoonist 

York  (Pa.)  Daily  Record 

.  ^  ”  The  York  (Pa.)  Dispatch/Sunday  News 

Roy  W,  koward  Award,  Public  Service  Reporting,  under  100,000  circulation 

The  Seattle  Times 

Roy  W.  Howard  Award,  Public  Service  Reporting,  over  100,000  circulation 


SCRIPPS  HOWARD 
FOUNDATION 


The  Scripps  Howard  Foundation  congratulates  the  winners  in  the  National  Journalism  Awards. 
Winners  received  tophies  and  cash  awards  totaling  $52,500.  The  National  Journalism  Awards 
program  is  one  ol  the  nation's  premiere  competitions  lor  print  and  broadcast  journalists 
and  the  Foundation  is  proud  to  honor  their  work.  For  more  information  about  the 
Scripps  Howard  Foundation,  please  visit  us  on  the  Web:  www.scripps.com/foundation 
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Dirks,  Van  Essen  &  Murray 


CALIFORNIA 
Paul  Middlebrook  to  publisher  of  the  Tahoe 
Daily  Tribune  in  South  Lake  Tahoe  from 
advertising  director. 


Genny  Axtman  to  publisher  of  the  Siskiyou 
Daily  News  in  Yreka.  Axtman,  who  remains 
publisher  of  Southern  Siskiyou  Newspapers 
in  Mount  Shasta,  succeeds  Bruce  Jones. 

Andy  Martin  to  editor  and  general  manager 
from  managing  editor  of  the  Elko  (Nev.) 
Daily  Free  Press. 


BY  JAMIE  SANTO 


a  Brian  Gallagher,  53,  editorial  page  editor  of 
USA  Today  for  the  past  three  years,  has  been 
named  executive  editor  of  the  McLean-based 
paper,  effective  June  1.  He  will  succeed  Bob 
Dubill,  who  had  previously  announced  his 
retirement.  Gallagher,  who  joined  Gannett 
Co.  Inc.  in  1971,  has  been  involved  with  USA 
Today  since  its  launch  in  1982,  first  running  its  Washington 
bureau  (while  also  an  editor  for  the  Gannett  News  Service)  and 
later  as  an  editorial  writer  and  deputy  editorial  page  editor. 


MISSOURI 

Terrie  Robbins  to  general  manager  of 
STLtoday.com,  Web  site  for  the  St.  Louis 
Post-Dispatch,  from  Post-Dispatch 
marketing  director.  Robbins  succeeds 
Colette  Hogan,  who  resigned  in  Januar\’. 


OHIO 

Michael  B.  Starn  to  publisher  of  The 
Times  Reporter  in  New  Philadelphia 
from  publisher  of  The  Independent  in 
Massillon.  Starn  will  succeed  Jack  D. 
Shores,  who  is  retiring  May  31. 


PENNSYLVANIA 
Douglas  S.  Caldwell  to  publisher  of  the 
Daily  American  in  Somerset  from  general 
manager.  Caldw'ell  succeeds  Jon  G.  Starn, 
who  is  retiring. 


RHODE  ISLAND 
Paul  V.  Palange  to  publisher  of  The  Call 
in  Woonsocket.  Palange  will  remain 
publisher  of  The  Times  in  Pawtucket. 


Jotmson  City  Press 


Jones  selected  as 
city's  new  mayor 


The  Lebanon  Democ  rat 


TEXAS 

Paul  Hill  to  executive  news  editor  of  the 
San  Antonio  Express-News  from  senior 
production  editor. 

James  Denery  to  online  editor  from 
copy  chief. 


Bottom  Ur 


The  Carl  A.  Jones  Family 

has  agreed  to  sell 

Johnson  City  (TN)  Press 

(30,422  daily  and  34,674  Sunday  circulation) 
Lebanon  (TN)  Democrat 
(8,955  daily  circulation) 
Covington  (TN)  Leader 
(7,770  weekly  circulation) 


VERMONT 

Jeffrey  Good  to  the  newly  created  position 
of  managing  editor  at  the  Valley  News  in 
White  River  Junction  from  associate  editor. 


CALIFORNIA 

local  news  at  the  Los  Angeles 
Times  from  California  editor. 


Sandusky  Newspapers,  Inc. 

We  are  pleased  to  have  represented 
the  Jones  Family  in  this  transaetion 


Iig  EAST  MARCY  STREET  SUITE  lOO  SANTA  EE,  NM  875OI  TEL:  505.82O.27OO  FAX:  505.82O.29OO 

E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 
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Believing  government  officials  should  openly  address  public  issues, 
the  Statehouse  press  corps  forces  a  governor  to  let  in  the  sunshine 


For  a  state  that  styles  itself 
the  “Crossroads  of  the  Revolu¬ 
tion,”  New  Jersey  has  been  a 
noticeable  laggard  in  the  move¬ 
ment  to  hold  government  accountable  to  its 
citizens  by  guaranteeing  access  to  official 
documents,  databases,  and  deliberations. 

But,  as  it  witnessed  the  other  day,  the 
Garden  State  has  something  just  as 
important  as  a  model  “Sunshine”  law:  a 
Statehouse  press  corps  willing  to  insist  that 
public  officials  discuss  public  business  on 
the  record  —  and  not  in  murkv'  anommity. 

As  far  back  as  anyone  can 
remember.  New  Jersey 
governors  of  both  parties 
have  followed  their  budget 
messages  to  the  Legislature 
with  on-the-record  press 
briefings  by  Cabinet 
members  to  explain  the 
complex  spending  plans. 

Facing  a  S5-billion  shortfall 
only  weeks  after  his  inaugu¬ 
ration,  Democrat  James  E.  McGreevey 
broke  with  that  tradition  in  Februaiy'  when 
he  presented  his  budget  for  the  rest  of 
2002.  Reporters  who  showed  up  for  the 
briefing  afterward  were  told  it  was  off" the 
record  and  instructed  that  any  story  w  ould 
have  to  refer  to  state  Treasurer  John  E. 
McCormac  as  “a  senior  administration 
official.”  “Everyone  was  caught  off-guard, 
and,  in  the  heat  of  the  moment,  we  went 
along,”  said  reporter  Dunstan  McNichol 
of  The  Star-Ledger  in  Newark. 

The  reporters  quickly  regretted  their 
acquiescence.  So  when  the  governor’s  flacks 
announced  the  same  rules  would  apply  at  a 
March  26  briefing  on  the  proposed  2003 
budget,  Bruno  Tedeschi,  Trenton  bureau 
chief  for  The  Record  in  Hackensack, 


organized  resistance.  Tedeschi  convinced 
even'  newspaper  to  instruct  its  Statehouse 
reporter  to  walk  out  rather  than  agree  to  an 
off-the-record  briefing. 

When  the  big  day  came,  the  governor’s 
representative  tried  blustering  and  then 
bulbing  reporters  into  compliance.  They 
stood  their  ground,  and,  when  their  ow'n 
blustering  and  bulbing  didn’t  work,  all  of 
the  reporters  w  alked  out. 

In  the  ensuing  furor,  the  governor 
discovered  taxpayers  w'ere  on  the  side  of  the 
press  —  as  were  corporations  and  Wall 

Street  analysts  suspicious 
of  the  gimmicks  used  to 
balance  the  S23.7-billion 
budget.  Within  48  hours, 
McGreevey  apologized, 
made  Treasurer  McCor¬ 
mac  available  on  the 
record,  and  promised  that 
all  future  briefings  would 
be  conducted  on  that  basis. 
The  Jersey  press  corps’ 
action  to  fight  for  transparent  government 
shines  in  contrast  to  the  behavior  of  State- 
house  reporters  in  Tennessee,  who  also 
faced  a  governor  who  believes  secrecv’  is  the 
best  approach  to  a  budget  crisis.  There, 
some  news  organizations  not  only  agreed  to 
participate  in  an  absurd  pool  arrangement 
that  kept  secret  who  said  what  during  a 
closed  meeting  of  the  governor  and  legis¬ 
lators  —  it  was  a  newspaper’s  idea.  A  few 
Tennessee  journalists  complained  this  page 
was  unfair  in  our  comments  about  that 
agreement  (“Tennessee  pool  party,”  Feb.  4, 
p.  13),  arguing  the  access  was  worth  it. 

The  much  greater  government 
accountability  the  press  w  on  in  Trenton 
shows  just  how'  shortsighted  those 
Nashville  Statehouse  reporters  were. 


Taxpayers  were 
on  the  side  of  the 
press,  as  were 
corporations 
and  Wall  Street 
analysts. 


j  The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 

I  With  which  have  been  merged:  The  Journalist,  established  March  22, 1884;  Newspaperdom,  March  1892; 
The  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June  29, 1901;  Advertising,  June  22, 1925. 

OFFICES:  General;  770  Broadway,  New  York.  NY  10003;  Voice:  (646)654-5270;  Editorial  fax:  (646)  654-5370;  Advertising 
fax:  (646)  654-5125;  Corporate  e-mail:  edpub@editorandpublisher.conn;  Web  site;  http://www.editorandpubiisher.com.  Chicago: 
6505  W.  Palatine  Ave.,  Chicago.  IL  60631;  (773)  792-3512;  fax  (773)  792-3513.  Mark  Fitzgerald,  Editor  at  Large.  Carmel:  RO. 
Box  223513,  Carmel,  CA  93922-3513;  (831)  625-6902;  fax  (831)  625-6911.  Jill 
Martin,  Western  Regional  Advertising  Manager.  Washington:  1700  K  St.  NW,  Suite  306. 

'  Washington,  DC  20006;  (202)  833-2551.  Todd  Shields,  Washington  Editor. 


www.editorandpublisher.com 


APRIL  8,  2002  EDITOR*  PUBLISHER  13 


14  EDITOR& PUBLISHER  APRIL  8,  2002 


www.editorandpublisher.com 


•  •  A  ■  '  •.  ■  ■  ;  ■ 

I 

I  •  ♦  . 


^ter  Sept.  11,  Howell  Raines 
helped  lift  his  paper  -  and 
his  profession  -  to  new  heights 

BY  GREG  MITCHELL 

IT  WAS  JUST  BEFORE  9  O’CLOCK  IN  THE 

morning  and  Howell  Raines,  as  usual  at 
that  hour,  was  reading  the  paper,  his 
paper,  in  his  Greenwich  Village  apart¬ 
ment.  The  phone  rang.  It  was  Arthur  O. 
Sulzberger  Jr.,  publisher  of  The  New  York  Times. 
“Are  you  watching  television?”  Sulzberger  asked 
his  executive  editor.  But  Raines  doesn’t  like  any 
distractions  while  he’s  reading  the  paper.  His 
paper.  Their  paper. 

Sulzberger  suggested  he  turn  on  the  TV 
because  a  horrific  event  had  just  occurred  down¬ 
town:  a  plane  had  struck  the  World  Trade 
Center  —  probably  an  accident,  but  surely  an 
enormous  “Metro”  story  for  the  paper.  It  was 
primary-election  day  in  New  York,  and  the  two 
men  agreed  they’d  need  to  chat  further  about 
shifting  resources.  What  a  way  for  Raines  to  start 
his  sixth  day  on  the  job. 

Raines  didn’t  spend  much  time  watching  the 
burning  tower  on  TV,  instead  hustling  upstairs  to 
take  a  shower  and  get  dressed.  When  he  emerged  g 

from  his  rinse,  the  phone  rang  again,  and  again  I 
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checking  on  distribu¬ 
tion  (in  the  wee  hours 
of  the  morning)  on  the 
Hudson  River  docks. 

Besides  getting  to 
know  people,  he 
wanted  to  find  out,  for 
example,  how  far  he 
could  push  a  deadline. 

And  he  spent  a  lot  of 
time  in  the  art  depart¬ 
ment,  chatting  with 
photographers,  and 
learning  more  about 
pagination. 

“That  was,”  Raines 
says,  with  traces  of  his 
native  Alabama  still  in  his  voice,  “how  I  spent 
my  summer  vacation.” 

So  w'hen  he  moved  downstairs  to  the 
eighth-floor  newsroom  on  Sept.  5,  he  felt 
well-prepared.  But  foremost  in  his  mind 
when  he  took  office  was  “a  sense  of 
stewardship ...  to  take  a  new'spaper  that  is 
already  great  and  operating  with  the 
highest  levels  of  journalistic  principle  and 
intellectual  penetration,  and  preserve  those 
standards  and  that  tradition  and  improve  it 
and  pass  it  on  to  the  next  person. 

“I  feel  very  strongly  about  this  because  I 
am  keenly  aware  that  if  TheNeu'  York  Times 
would  cease  to  exist,  it  would  not  be 


it  was  Sulzberger.  He  said  that  another 
plane  had  just  hit  the  second  tow'er.  Raines 
got  dressed  in  a  hurry,  about  to  enter  w'hat 
he  now'  calls  “the  maelstrom  of  9/11.” 

What  happened  in  New  York  the  rest  of 
that  day,  and  over  the  next  several  months, 
will  never  be  forgotten,  and  neither  will  the 
performance  of  Raines’  paper.  From  the 
exhaustive  coverage  he  directed  that  first 
day  to  creation  of  the  “A  Nation  Challenged” 
section  and  the  moving  “Portraits  of  Grief,” 
Raines  did  more  than  drive  his  ow'n  paper 
to  new  levels  of  distinction  —  he  set  the 
bar  for  the  entire  industry  in  the  aftermath 
of  Sept.  11. 

Despite  this,  Raines  has  rarely  spoken 
about  his  personal  experience,  his  emotions, 
and  his  inside  view  of  the  Times’  operations 
on  (and  since)  Sept.  11.  The  following 
represents  his  first  extensive  print  interview 
on  his  life  and  the  Times  since  that 
September  morning  when  he  got  that 
wake-up  call  from  Arthur  Sulzberger. 

Raines  begins 

Having  gained  the  nod  in  May  to  succeed 
Joseph  Lelyveld  as  executive  editor,  Raines 
spent  a  far-tfom-leisurely  spring  and  sum¬ 
mer.  While  continuing  his  duties  as  editorial 
page  editor,  he  set  out  to  learn  all  he  could 
about  how  his  paper  operated.  He  did  every¬ 
thing  from  sitting  on  the  night  copy  desk  to 


re-created  by  any  media  company  now  in 
e.xistence.”  This  is,  he  says,  a  “sobering  re- 
sponsibilitv  ,”  for  he  and  others  at  the  Times 
“stand  on  the  shoulders  of  generations.” 

Still,  on  Sept.  5,  he  felt  supremely  confi¬ 
dent  and  eager  to  get  started,  believ’ing  that 
everything  he  had  done  since  his  first  news¬ 
paper  job  at  the  Birmingham  (Ala.)  Post- 
Herald  in  19d4  had  prepared  him  for  this 
task.  “I  did  not  feel  hubristic  or  guaranteed 
to  succeed,”  he  explains,  “but  I  felt  ready.” 
And  he  had  big  plans  for  the  paper.  He  want¬ 
ed  to  make  it  more  visually  arresting,  with 
“more  punch,”  but  he  was  most  concerned 
about  —  some  would  say  obsessed  with  — 


Zest  for  the  job  ‘radiates  fro 


BY  ALEX  S.  JONES  At  the  same  time,  the  paper’s  business  section  has  gone  after  the 

Before  Howell  Raines  was  anointed  executive  editor  Enron  story  with  an  aggressiveness  that  seems  inspired  by  Raines’ 
of  The  New  York  Times,  there  were  those  who  doubted  it  passionate  competitiveness.  As  one  Raines  observ'er  puts  it,  “He’s 
would  happen.  He  was  not  among  them.  governed  by  wanting  to  be  first  and  best.” 

He  knew,  of  course,  that  he  might  not  get  the  job.  Arthur  O.  His  high  expectations  and  bursting  ambition  scare  some  people 
Sulzberger  Jr.,  the  publisher,  had  not  made  his  choice  clear,  and  at  the  Times.  They’re  afraid  of  him.  And  yet,  the  same  people  who 
there  was  another  contender.  But  Raines  had  a  deep  sense  that  talk  of  fear  say  that  the  Times  is  more  open,  more  energized,  more 
being  the  Times’  top  editor  was  somehow  his  karma.  That  aura  of  joyous  than  before.  And  this,  too,  they  attribute  to  Raines, 
destiny  was  only  burnished  when  the  most  important  and  challeng-  The  heart  of  Raines’  strength  as  the  paper’s  editor  is  a  zest  for  the 

ing  news  story  in  decades  broke  less  than  a  week  after  he  took  over,  job  that  radiates  from  him  like  heat.  Some  of  the  paper’s  more  senior 
In  the  months  since  Sept.  11,  Raines  has  been  praised  for  direct-  people  liken  Raines’  pure  and  obvious  pleasure  in  the  job  to  that  of 
ing  what  many  view'  as  unequaled  coverage  of  the  war  on  Abe  Rosenthal  of  the  Timai  and  Ben  Bradlee  of  The  Washin^on  Post 
terrorism.  And  he  also  has  been  shellacked  in  some  articles,  mainly  when  they  were  hitting  their  stride  during  the  Pentagon  Papers  era. 
for  some  of  the  changes  he  is  seeking  at  the  Times.  Raines  has  other  strengths  as  w'ell.  He  is  comfortable  with  power. 

Certainly,  he  is  breaking  some  eggs,  which  is  not  unexpected.  For  He  has  an  artistic  sense;  the  photo  department  feels  it  has  gotten  a 
example,  the  highbrow  Sunday  “Arts  &  Leisure”  Section  recently  led  new  lease  on  life  with  an  editor  who  cares  about  pictures.  He  has  a 
with  a  piece  on  country  music;  Raines  had  said  forcefully  that  he  passion  for  good  writing  and  a  taste  for  the  soaring,  symbolic 
wanted  the  section  to  include  more  popular  culture.  His  empow-  gesture,  such  as  the  “Portraits  of  Grief’  series, 
erment  of  the  paper’s  assistant  managing  editors  has  prompted  He  is  very  smart,  but  he  uses  his  intelligence  in  an  unusually 
muttering  among  the  various  desks  that  their  authority  has  been  strategic  and  disciplined  way.  Indeed,  if  one  thing  separates  him 
undermined,  in  favor  of  more  central  control.  His  decision  to  from  editors  such  as  Rosenthal  and  Bradlee,  it  is  that  they  trusted 
reassign  national  reporters  resulted  in  one  resignation  and  tremors  their  gut,  and  Raines  trusts  his  brain. 

of  fear  throughout  the  paper.  For  instance,  when  he  was  the  paper’s  editorial  page  editor,  he 
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A  Nation  Challenged 


“and  I  remember  thinking.  This  is  the  last 
time  today  that  I  will  experience  this 
event  directly,  for  I  am  about  to  be  sealed 
inside  a  newsroom.  That  moment  was  when 
it  struck  me  —  I've  never  seen  New  York 
stopped  that  way.” 

Finally,  he  hailed  a  taxi,  but  the  cabby 
didn’t  want  to  haul  him  uptowTi,  so  Raines 
paid  him  more  than  his  usual  fare  to  get  to 
Eighth  Avenue  and  43rd  Street. 


They  were  all,  in  a 
sense,  portraits  of  grief. 


at  11th  Street  looking 

forsaking  his  usual 
||\  subw’ay  ride.  And 

1 1  event  and  what  it 

'  . :  |i  meant  to  New  York 

‘  ^  j  SBI J  i  Hundreds 

of  medical  staffers 
8  *5^  ’  r  . '  from  St.  Vincent's 
Hospital  were 

of  Seventh  Avenue 

“dressed  in  their  green  scrubs,  with  gurneys 
and  wheel  chairs  at  the  ready,"  waiting  for 
the  parade  of  injured  (which,  poignantly, 
never  materialized). 

Startled,  he  looked  south  on  Seventh 
Avenue  and  observed  the  towers  in  flames, 
“and  it  all  became  real  to  me." 

Oddly,  his  first  impulse  was  to  rush  back 
to  his  apartment,  grab  a  camera,  and  take  a 
picture  —  “and  then  I  literally  remember 
having  this  conversation  with  myself:  Your 
photographers  are  doingtheir jobs.  You  need 
to  get  to  the  office."  Despite  the  rush,  he 
paused  for  a  moment  with  everyone  else  on 
the  street  to  study  the  burning  buildings. 


Journey  to  the  center  of  the  Earth 

Sitting  in  the  cab,  Raines  felt  “a  calm 
assurance  that  the  staff  and  I  would  meet 
this  challenge  journalistically,”  while  won¬ 
dering  if  his  troops  were  already  deployed. 
When  he  arrived  at  the  newsroom,  he 
discovered  that  Metro  Editor  Jonathan 
Landman  and  other  desk  editors  had  done  a 
magnificent  job  “getting  everyone  moving." 

Contrary  to  what  one  might  expect,  the 
scene  was  fairly  calm,  “not  a  lot  of  shouting.  I 
don’t  remember  myself  or  anyone  else  in  that 
newsroom  appearing  rattled,  but  rather 
focused  on  the  business  at  hand."  Raines  re¬ 
calls  making  countless  decisions,  with  other 
editors,  ju.st  “taking  them  one  by  one  in  an 
orderly  way. ...  Anyone  who's  ever  worked 
for  a  newspaper  knows  that  getting  one  out 
depends  on  a  team  effort,  reiving  on  a  really 
remarkable  thing  —  which  is  a  number  of 
people  doing  highly  intricate  tasks,  on  a  strict 


"the  competitive  metabolism”  of  the  paper. 
It  was  already  operating  at  “the  highest  lev¬ 
els  of  qualitv’,  but  I  felt  very  strongly  that  we 
could  do  things  with  a  higher  energv'  level.” 

What  he  could  not  have  predicted,  of 
course,  was  the  degree  to  which  the  events 
of  Sept.  11  “would  basically  put  everybody’s 
metabolism  at  the  highest  level,  not  only  at 
our  paper  but  throughout  our  profession." 

On  the  sLvth  day 

Affer  the  two  calls  from  Arthur 
Sulzberger  on  the  morning  of  Sept.  11, 
and  the  hastv'  exit  from  his  apartment, 
Raines  found  himself  on  Seventh  Avenue 


him  like  heat 
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timeline,  without  direct  instruction.  And 
there’s  no  one  person  who  can  make  that 
happen.  I’ve  never  felt  the  teamlike  nature  of 
a  newsroom  more  powerfully  than  that  day.” 

Raines  felt  confident  enough  to  spend 
much  of  the  rest  of  the  morning  going  back 
and  forth  to  the  photo  department.  Part  of  it, 
no  doubt,  was  an  attempt  —  in  the  sealed 
newsroom  —  to  experience  the  tragedy,  but 
he  also  wanted  to  do  justice  to  the  event 
visually,  to  fully  capture  it.  Surprisingly,  he 
calls  this  “my  most  nerv'ous  point  of  the  day.” 

Two  things  happened  that  he  recalls  most 
vividly.  First,  a  free-lance  photographer 
brought  in  an  image  of  one  of  the  towers  that 
was  so  powerful  that  Raines  knew  “we  could 
make  it  front  page.”  He  personally  thanked 
the  free-lancer.  Then,  just  before  noon,  while 
in  a  Page  One  meeting,  he  noticed  a  group  of 
photographers  nearby.  He  walked  over,  and 
in  the  middle  of  the  circle  was  Times 
photographer  Ruth  Fremsen.  The  others 
were  pulling  debris  out  of  her  hair.  Raines 
learned  that  she  had  escaped  the  fall  of  the 
second  tower  only  because  a  cop  had  “pulled 
her  into  a  deli  as  a  wave  of  debris  swept  by, 
and  while  she  was  in  there,  she’d  taken  a 
picture  of  the  cop  leaning  over  catching  his 
breath  —  she’s  still  shooting  pictures! 

“That’s  when  the  real  event  hit  me, 
emotionally,”  he  says.  He  started  focusing  on 
where  all  his  staffers  were,  and  whether  they 
were  safe,  while  also  beginning  to  absorb 
“the  true  enormity  of  the  event.”  And  he 
realized  that  he  had  not  stood  this  solidly  “in 
the  hot  center  of  a  story  since  my  early  days 
of  covering  the  civil-rights  movement.” 

The  rest  of  the  day,  Raines  recalls, 
unfolded  in  a  blur.  With  thousands  dead 
downtown,  the  attack  on  the  Pentagon,  and 
a  hijacked  plane  going  down  in  Pennsylva- 


!  assigned  the  unenviable  task  of  figuring  out 
!  how  to  report  on  people  who  were  missing 
and  presumed  —  but  not  provably  —  dead. 
Quickly,  they  became  finstrated  by  the 
lack  of  hard  information  amid  so  much 
unfounded  hope.  So  they  came  up  with  the 
idea  of  sending  reporters  out  to  read  the 
“missing”  posters,  call  the  families,  and  write 
up  the  results.  Raines  calls  this  “  a  snapshot 
of  the  person’s  life  as  it  was  being  lived  when 
it  was  interrupted  by  those  airplanes,  rather 
than  in  a  traditional  obituary  form.” 

The  first  page  of  profiles  that  appeared  on 
Sept.  15  carried  the  slug  “Among  the  Miss¬ 
ing.”  Inspired  by  what  he  saw  on  the  walls  of 
St.  Vincent’s,  Raines  proposed  a  photo  essay 
on  the  “missing”  posters  for  the  following 
day.  It  would  appear  on  a  spread  with  the 
profiles,  and  it  fell  to  Patrick  LaForge,  assis¬ 
tant  to  the  metro  editor,  to  come  up  with  an 
overall  heaxiline  for  the  package  —  “Portraits 
;  of  Grief.”  LaForge  wasn’t  crazy  about  the 
I  hed,  but  it  stuck,  no  one  knowing  that  the 
page  would  soon  become  a  national  shrine. 

And  what  was  Raines’  contribution  to 
this  feature?  “All  I  did  on  that,”  he  admits, 
“was  to  say,  Yes,  keep  doing  it!’  Sometimes 
that’s  the  best  thing  an  editor  can  do.  There 
was  no  calculation  to  it.  The  page  came 
about  organically.” 

I  A  Sprint  turns  into  a  marathon 

\  TTie  rest  of  the  week  after  Sept.  11 
(Raines’  second  week  on  the  job),  he  spent 
a  lot  of  time  communicating  with  the  staff 
I  in  person  and  in  memos  “saying,  you  know, 

I  This  is  something  we  did.’  ”  He  had  never 
seen  people  operate  at  such  a  high  level 
;  for  so  long. 

!  While  he  is  flattered  that  some  people 
i  feel  that  the  Times  set  the  bar  for  the  entire 
i  industry,  he  claims  this  was  “not  my 
j  conscious  thought.  I  just  wanted  to  put  out 
'  the  best  journalism  we  could  on  any  given 


Portraits  in  ink 

After  another  long  day,  Raines  did  manage 
to  get  past  14th  Street  the  following  night, 
and  when  he  did,  he  saw  an  entire  wall  at  St. 
Vincent’s  Hospital  covered  with  pictures  and 
posters  of  the  missing.  Although  he  could  not 
have  known  it  at  the  time,  this  encounter 
would  become  one  of  the  inspirations  for 
that  feature  of  the  post-Sept.  11  Times  that 
might  live  longest  in  memory:  its  “Portraits 
of  Grier  page. 

Raines  makes  clear  he  did  not  come  up 
with  the  idea.  Christine  Kay,  deputy  metro 
editor,  and  reporter  Janny  Scott  had  been 


nia,  “the  story  was 
metastasizing,”  but 
there  was  a  sort  of 
order  in  his  newsroom.  Copy  started  coming 
in,  “flawless  deadline  reporting,”  so  he  did 
not  feel  he  had  to  hover  over  the  computer 
screens.  Instead,  with  Managing  Editor 
Gerald  Boyd  and  the  graphics  people,  he 
spent  a  lot  of  time  thinking  about  the  visual 
presentation.  In  the  end,  he  would  feel  that 
the  front  page  of  the  next  day’s  paper  would 
indeed  capture  the  event,  and  “will  always 
live  in  my  memory.” 

Finally,  at  1  a.m.,  he  left  the  office,  reflect¬ 
ing  that  he  had  put  together  an  “A”  section  of 
28  pages  with  absolutely  no  advertising, 
“without  ever  really  discussing  it  with  the 
publisher  or  the  CEO  of  the  corporation, 
because  I  knew  that  was  what  The  New 
York  Times  would  do.  I  never  called  upstairs 
for  permission.  I  knew  we  could  throw 
everything  out  of  the  ‘A’  book.  And  I  say  with 
no  sense  of  boasting  that  I  doubt  there  is 
another  editor  in  the  country  or  possibly  the 
world  who  knew  he  could  walk  in  his  front 
door  and  start  working  in  that  way.” 

Raines  never  got  home  that  night.  With 
all  traffic  cut  off  at  14th  Street,  he  had  to 
sleep  in  a  hotel. 
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day,  to  concentrate  our  resources  at  the  point 
of  attack  —  to  ‘suit  up’  eveiy'one  and  get  the 
best  team  out  on  the  field.” 

The  long  days  “sort  of  flew  by,”  but  one 
of  the  highlights  in  his  mind  is  the  decision 
to  come  up  with  the  paper’s  second 
memorable  innovation:  its  daily  “A  Nation 
Challenged”  section. 

Raines  had  quickly  realized  that  the 
post-Sept.  11  story'  would  completely 
dominate  separate  parts  of  the  paper,  and 


that  readers  would  have  to 
be  constantly  referred  to 
related  stories  in  other 
sections.  This  was  “the 
logic”  of  putting  the  bulk 
of  the  coverage  in  one, 
new  section,  he  says. 

“Great  deliberation 
went  into  thinking  up 
the  title,”  Raines  says, 
laughing.  It  seems  that, 
one  day.  Assistant  Manag¬ 
ing  Editor  Allan  Siegal  fell 
into  step  beside  Raines  as 
they  walked  down  the 
main  corridor  of  the 
newsroom,  and  said, 
“We’ve  got  to  have  a 

name  for  this  section  —  here  are  she  options.” 
Raines  recalls  looking  at  the  list,  literally  as 
we  were  walking,  and  I  put  my  finger  on  ‘A 
Nation  Challenged,’  and  I  said,  “That  one.’ 
That’s  how  much  deliberation  went  into  it! 
And  I  don’t  remember  what  the  other  five 
choices  were.” 

By  then,  Raines  had  established  a  pattern 
of  working  seven  days  a  week,  never  getting 
home  before  10  o’clock  at  night  —  and  this 
went  on  for  five  or  six  weeks.  Yet,  during  this 


period,  he  sent  a  memo  to  his  .staff 
reminding  them  that  “this  is  a  marathon, 
not  a  sprint.  So  take  some  time  to  be  with 
your  families,  trade  off  with  your  colleagues.” 
But  then  the  anthrax  scare  hit,  the  United 
States  waged  war  on  the  Taliban,  and  he 
realized  that,  instead  of  taking  his  advice, 
“the  staff  had  simply  taken  the  sprint  to  a 
higher  level  for  another  two  or  three  weeks, 
which  is  really  quite  astonishing.” 

During  the  anthrax  scare,  it  “got 
personal”  again  for  Raines.  He  had  to 
make  decisions  about  evacuating  his  own 
building,  while  receiving  “contrasting  advice 
fi-om  the  city  and  feds.” 

Asked  what  decisions  in  the  following 
weeks  he’s  most  proud  of,  he  mentions  cor¬ 
rectly  anticipating  that  the  Bush  administra¬ 
tion  “w'ould  follow'  what  the  previous  Bush 
administration,  also  with  Cheney  and  Pow¬ 
ell,  did  —  which  was  restrict  media  coverage 
of  a  war.”  But  he  felt  that  if  he  got  a  lot  of  re¬ 
porters  and  photographers  “in  the  vicinity,” 
the  military'  “would  not  be  able  to  fully  con¬ 
trol  the  area  and  we  could  get  people  in.” 

This  happens  to  reflect  one  of  his  prime 
beliefs:  that  senior  editors  have  to  realize 
“that  journalism  is  made  by  the  reporters 
and  desk  editors.  Our  job  is  to  look  over  the 


Most  4-to-8-year-olds  hurt  in  crashes 

are  not  in  booster  seats. 


State  Farm  Insurance  has  sponsored  the 
largest  research  study  ever  conducted  in 
the  United  States  to  determine  how  and 
why  children  are  killed  and  injured  in 
auto  crashes. 
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horizon  anticipating  what’s  going  to  hap¬ 
pen,  and  what  we  need  to  be  prepared  for.” 

The  sovereign  Raines 

As  months  passed,  praise  across  the 
ideological  spectrum  headed  his  way,  and 
this  man  often  accused  of  being  a 
fire-breathing  liberal  enjoyed  an 
unexpected  honevTnoon  trom  criticism 
from  both  inside  and  outside  the  Times. 

If  his  reign  had  kicked  oft"  with  a  partisan 
Wliite  House  controversy  instead  of  Sept. 

11,  the  reception  likely  would  have  been 
radically  different.  Raines,  however, 
doesn’t  see  it  that  way  at  all.  “I’m  aware  of 
perceptions,”  he  says,  "but  I’m  aware  of  who 


I  am,  and  I  am  not  a  highly  ideological 
person.  I’ve  never  belonged  to  any  political 
party  as  a  matter  of  principle.”  With  some 
pride,  he  cites  a  report  that  when  he  failed 
to  follow  White  House  requests  last  fall  and 
printed  a  transcript  of  an  Osama  bin  Laden 
interview,  a  Bush  spokesman  nevertheless 
called  him  a  true  “professional.” 

He  also  earned  respect  by  maintaining  a 
low  profile  and  refosing  to  latch  on  to 
post-Sept.  11  fame  and  glory.  “My  day  job,” 
he  explains  dryly,  “is  pretty  demanding. 

And  my  inclination  is  that  it  is  not 
appropriate  for  the  editor  of  the  Times  to 
do  a  lot  of  that.” 

Finally,  the  new  year  arrived,  and  Raines 


;  told  his  staff  that,  in  a  real  sense,  he  felt  like 
!  “my  editorship  is  only  beginning  now.”  He 
I  told  them,  “The  past  four  months  is  some- 
j  thing  none  of  us  will  ever  forget,  but  now 
j  we  have  to  think  things  through  strategi- 
j  cally.”  But  events  would  not  quite  leave  him 
j  alone.  When  the  Enron  Corp.  scandal 
I  broke,  he  remembers  telling  the  business 
I  staff  that  “this  looks  like  the  biggest  busi- 
!  ness  story  since  the  trust-busting  days  — 
i  this  is  your  World  Trade  Center,  in  a  way.” 

And  so  the  long-range  planning  began 
only  recently,  evidenced  last  week  by  the 
launch  of  a  beefed-up  national  edition,  with 
j  material  added  from  Times’  local  lifestyle 
I  sections.  The  idea  came  together  during 
three  weeks  in  March,  he  reveals,  “a  speed 
record  for  us.”  Although  he  admits  the 
Times’  creative  committee,  called  the 
i  Mohonk  Group,  knew  about  similar  plans 
by  The  Wall  Street  Journal,  this  was  “not 
intended  as  our  response.”  His  next  move 
;  in  the  national  edition:  more  sports. 

I  In  fact,  he  mentions  “the  idea  of 
!  enhancing  the  national  edition”  as  one  of 
j  main  goals  of  his  stewardship.  Another  is 
“carrying  our  kind  of  journalism  across  the 
digital/cable  broadcast  platform.” 

Just  in  recent  weeks,  journalists  outside 
tbe  Times  —  and  a  few  sources  inside  — 

I  have  started  taking  shots  at  Raines  for 
planning  to  transfer  reporters  and  intro¬ 
ducing  too  much  “soft”  journalism  to  its 
front  page  and  culture  sections.  But,  he  ar¬ 
gues:  “The  traditional  language  of  hard  ver¬ 
sus  soft  is  irrelevant  today.  We  have  many 
j  readers  with  renaissance  tastes.  They’re 
interested  in  both  high  culture  and  low  — 
in  opera  and  pop  music.  When  you  set  up 
boundaries,  you  inhibit  editors  and  ignore 
the  catholicity  of  Times  readers’  interests. 
We  are  capable  of  providing  sophisticated 
journalism  on  all  subjects.”  His  son,  by  the 
way,  is  a  guitarist  in  the  rock  band  Galactic. 

Asked  if  he  felt  his  “honeymoon”  with  the 
media  was  over,  Raines  laughs  and  claims 
that  he  has  never  had  a  honeymoon  at  the 
Times,  especially  after  eight  years  as  edito¬ 
rial  page  editor.  “I’ve  always  felt,”  he  says, 

I  “that  at  the  end  of  the  day  I  am  going  to  be 
j  judged.  The  Times  is  always  a  story,  partic- 
I  ularly  for  other  publications  in  New  York, 

:  and  that  comes  with  the  territory.  I  don’t 
take  any  of  it  personally.  What  I  do  is  listen 
to  my  staff,  and  I  talk  directly  to  them.  I’m  a 
j  big  believer  in  that  way  of  managing, 
i  “I’m  humbled  by  any  personal  honors 

because  we  have  1,100  people  here  and 
great  leaders  up  and  down  the  line.”  And 
the  EfJP  Editor  of  Year  honor?  “I  really 
I  view  this,”  he  says,  “as  an  award  to  a  team 
\  rather  than  to  me.”  II 
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www.worldji.com  We  may  be  right  for  you. 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

KAMEN  &  CO!  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
1516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 


GAUGER  MEDIA  SERVICE.  INC. 

Appraisals.  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


Leader  in  Sale 
of  Community' 
Newspapers 

Check  tmr  references 
(214)  265-93m) 

Kickenbacher  IVIedia 

Dcsco  Dr..  r>:ina 

673  1  Dcsco  Dr..  Dallas.  TX  75225 
w  ww.rickenbachcrmcdia.ctvm 


MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON 

Specializing  in  Weekly  and  Dally 
Community  Newspaper  Transactions 
P.O.  Box  2001 
Branson,  MO  65615 
(417)  336-3457 
email:  Brokeredl@aol.com 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


AWARD-WINNING  PROFITABLE  monthly 
fast  growth  resort  area.  South  Carolina 
Email:  kurowski@hargray.com 


For  a  list  of  Properties,  New  and  improved 
www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 

ILLINOIS  WEEKLY  GROUP,  $500K  gross, 
also  Texas  weeklies.  Free  list, 

(512)  476-3950,  Bill  Berger,  ATN,  Inc. 
1801  Exposition,  Austin,  TX  78703 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 


SURPLUS  EQUIPMENT  FOR  SALE; 

Used  Muller  227  Inserters.  For  Sale:  Mostly 
1991  vintage  3  each.  10  into  I's  @ 
$80,000  each  &  1  each.  9  into  1  @ 
$72,000,  both  plus  tax  &  freight.  While 
availability  lasts!  Call  ADVO,  Inc., 

Bob  Frederick  @  (860)  285-6305  or  E-mail 
rwfreder@advo.com 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  648-2856 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
StitcherArimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS  NEWSPAPER  APPRAISERS 


NEWSTEC.  INC 

Specializing  in  SLS/^uller  Martini 
and  Fleidelberg  Insetting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
viww.newstec.com 


NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
.  Floor.  &  Wall...We  Have  It  All 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSES 


CURRENTLY  AVAILABLE  FROM  INLAND 

•5-unit  HARRIS  1660  with  double  2:1 
folder,  five  MEG's  -  price  reduced. 

•  5-unit  GOSS  METRO  OFFSET,  22  3/4" 
cut-off.  Press  is  very  clean  and  in  good 
mechanical  condition. 

•  Add-on  GOSS  URBANITE  units  -  refur¬ 
bished  or  “as  is". 

•  8-unit  GOSS  SSC  press  -  well 
maintained  and  in  good  condition. 

•8-unit  GOSS  COMMUNITY  press  with 
rebuilt  modified  quarter  folder  and  new 
75HP  drive  in  ‘98. 

•  4  and  6  unit  GOSS  COMMUNITY  presses 
with  30HP  and  50HP  press  drives. 

•  HARRIS  V15A  &  V15C,  NEWS  KING, 
and  WEB  LEADER  equipment. 

Inland  Newspaper  Machinery  Corp. 

P.O.  Box  15999,  Lenexa,  KS  66285 

(913)  492-9050  •  Fax  (913)  492-6217 
www.inlandnews.com 


LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation... go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.  1959 


NEWSPAPER  BROKERS 


800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix,  West  (209)  634-7202 

MICHAEL  d7lINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  we've  pnxiuced  top  values  fur  publisliinj;  companies,  in 
thousands  of  transactions  throughout  the  country'.  We  have  built  this 
mcord  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  v\  e  can  do  for  you  and  your  company. 

John  Crihh  •  Jim  Hicks  M  I 

Tom  Karavakis  •  (iarv  (ireene 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(406)  586-6621 

Bozeman.  Montana 
infor™  cribb.eom 


Classified  Advertising  call  (888)825-9149 


DONT  sell  your  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel:  (913)  648-2000 
Fax;  (913)  648-7750 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


www.editorandpublisher.com 
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Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISmG 


Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-INDUSTRY  SERVICES- 


-HELP  WANTED- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


TRAINING 


ADMINISTRATIVE 


ADVERTISING 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
EAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 

COMPUTER  SOFTWARE 

COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
www.publishing.abelson.com 

or  Call  Susan  or  Glenn  at  (516)  596-9610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 

DESIGN  SERVICES 


«J{EDESIGN 

■  Reorganize 

■  Contemporize 
"Revitalize 
REAUSTICFEES 

Russ  Kramer  Creative 
Breeiei  (813)  805'9636 
CWcagi  russk@tampabay.rr.com 


CIASSIFIED  ADVERTISERS: 


If  you  ixin’t  see  a 


CATEGORY  THAT  FITS  YOl'R  NKFOS, 


PLEASE  CALL  US  AT 


HISTORICALLY  BUSINESSES  MAINTAINING 
or  increasing  their  advertising  in  a 
weakened  economy  actually  enjoy  greater 
short  and  long  term  prosperity.  The  same  is 
true  in  sales  training.  Allow  ProMax  Training 
&  Consulting,  the  newspaper  specialists,  to 
demonstrate  how  effective  results  oriented 
training  can  be  implemented  immediately  to 
maximize  your  newspapers  productivity, 
profits  and  people.  Call  Mary  Ann  at  (913) 
341-2242  or  visit  us  at  our  website: 
www.promaxtraining.com 


-HELP  VI/ANTED- 


ACADEMIC 


INTERNET  SERVICES 

ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
www.our-hometown.com 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  (Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  +  stock  options  for  aggressive 
leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 

Cover  letter  &  resume  to: 
hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 


JOURNALISM 

The  Perley  Isaac  Reed  School  of  Journalism 
at  West  Virginia  University  is  seeking  an  as¬ 
sistant  professor  to  chair  its  news  editorial 
program  and  build  curriculum  for  an  innova¬ 
tive  program  that  includes  print  journalism, 
on-line  journalism,  literary  journalism  and 
convergence  with  the  broadcast  news  cur¬ 
riculum.  Tenure-track  position.  Ph.D.  pre¬ 
ferred;  Master's  degree  with  significant  pro¬ 
fessional  experience  will  be  considered. 
Salary  commensurate  with  experience. 
Perley  Isaac  Reed  is  a  fast-growing,  stu¬ 
dent-centered  school  accredited  by  AEJMC. 
Faculty  include  a  Pulitzer-Prize  winning  jour¬ 
nalist,  a  renowned  AP  special  correspondent 
and  war  reporter,  plus  a  1999  Freedom 
Forum  Teacher  of  the  Year  and  co-director 
of  the  Poynter  Institute  Summer  Fellowship 
in  News  Reporting  and  Writing.  West  Virginia 
University  is  an  Affirmative  Action, 
Equal  Opportunity  Employer.  Send  letter  of 
application,  curriculum  vita  and  three  refer¬ 
ences  to: 

Chair,  News  Editorial  Search  Committee 

Perley  Isaac  Reed  School  of  Journalism 
P.O.  Box  6010 

Morgantown,  WV  26506-6010 

ADMINISTRATIVE 

ARE  YOU  READY  to  move  on,  manage  your 
own  paper?  Then  our  publishing  group  may 
have  the  position  you've  been  seeking.  We 
need  strong  general  management  people 
with  solid  advertising  backgrounds.  People 
who  can  change  old  habits,  motivate  both 
staff  and  community,  and  take  our  products 
to  the  next  level.  If  you're  looking  for  an  op¬ 
portunity  and  believe  you  can  make  a  differ¬ 
ence  in  Zone  5  or  9,  please  send  your  re¬ 
sume  to  Box  2714,  Editor  &  Publisher  Clas¬ 
sified,  770  Broadway,  7th  Floor,  New  York, 
NY  10003. 


GENERAL  MANAGER/PUBLISHER 
Excellent  opportunity  to  “Run  your  own 
show".  Weil  establislied  weekly  newspaper 
group,  with  commercial  printing  operation, 
in  Rantoul,  IL.  Must  have  strong  sales  back¬ 
ground  and  knowledge  of  commercial  print¬ 
ing.  Competitive  salary  and  benefit  package 
with  aggressive  bonus  plan  for  perfor¬ 
mance.  Send  resume  and  salary  require¬ 
ments  to: 

Trinity  Holdings,  HR  Department 
610  Beatty  Road,  Pittsburgh,  PA  15146 


PUBLISHER:  Wanted  to  take  good  Zone  9 
twice-weekly  to  next  level.  Ideal  candidate 
will  have  track  record  of  accomplishment; 
solid  advertising/business  background;  ex¬ 
perience  producing  quality  editorial 
product;  desire  to  be  community  leader. 
Great  location,  good  salary,  excellent  bonus 
plan,  401(k),  health/dental  insurance,  cafe¬ 
teria  plan.  Submit  resume,  salary  require¬ 
ments  to: 

Box  2694,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York  ,  NY  10003 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
Fantastic  opportunity  to  create  the  life 
you’ve  been  dreaming  of:  The  ASPEN  DAILY 
NEWS  is  seeking  an  experienced  sales 
manager  who  aims  high  and  leads  by  exam¬ 
ple.  Are  you  a  problem  solver?  Are  you  cre¬ 
ative,  enthusiastic  and  aggressive?  If  so, 
this  position  will  pay  you  well,  and  gives  you 
access  to  an  incredible  amount  of 
world-class  Colorado  resort  benefits. 

Please  send  resume  and  cover  letter  to: 

adnsales@aspendailynews.com 

CLASSIFIED  SALES  MANAGER 
Major  Western  PA  publishing  group  is  seeking 
an  experienced  advertising  professional 
to  lead  their  inside  sales  department.  The 
successful  candidate  must  be  a  proven 
leader  who  has  shown  the  ability  to  reach 
revenue  budget  by  hiring,  supervising,  train¬ 
ing,  motivating,  and  leading  a  team  of  tele¬ 
phone  sales  reps.  Qualified  candidates 
should  send  cover  letter  and  resume  to: 

William  D.  Weaver 
Pennysaver  Publications 
460  Rodi  Road,  Pittsburgh,  PA  15235 
w.weaver@trinity-pgh.com 
AA/EEO 

NORTHEAST  DAILY  is  seeking  a  proven 
staff  motivator  to  lead  its  advertising  team. 
The  successful  applicant  will  have  the  expe¬ 
rience  and  skill  necessary  to  guide  a  sales 
staff  but  will  also  be  willing  to  get  out  and 
sell  when  needed.  The  position  requires  an 
individual  with  at  least  three  years  experience 
in  advertising  management. 

An  excellent  benefits  package  is  available 
at  this  privately-owned  publication.  Send 
resume  to: 

Box  2674,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor,  NY,  NY  10003 


CUSTOM  PUBLISHING  GROUP  MANAGER 
The  Arizona  Republic,  Gannett’s  largest 
metro  daily  newspaper,  is  seeking  a 
Custom  Publishing  (iroup  Manager  in  Phoe¬ 
nix.  This  person  will  blend  advertisers’  and 
our  ideas  into  outstanding  niche 
publications  and  related  products  while  cre¬ 
ating  and  maintaining  the  vision  of  the  de¬ 
partment. 

Besides  experience  in  advertising  sales, 
other  necessary  abilities  include  managing 
the  writing,  editing,  and  design  of  the 
Group’s  staff  to  produce  high-quality  adver¬ 
tising  vehicles  for  our  market.  This  person 
also  will  be  responsible  for  formulating  busi¬ 
ness  plans  and  balance  sheets  for  each 
new  project.  A  Bachelor’s  degree  and  5 
years'  experience  in  the  publishing  industry 
along  with  an  excellent  track  record  in  sales 
or  marketing  are  necessary. 

Candidates  can  learn  more  and  apply  online 
by  clicking  on  “Jobs  at  The  Republic”  on  our 
home  page  at  www.azcentral.com.  Appli¬ 
cants  should  Include  their  salary  history. 

The  Arizona  Republic  is  an  equal 
opportunity  and  drug-free  workplace 

MANAGER 

RETAIL  ADVERTISING 

The  Daily  Press  is  a  multi-media  communi¬ 
cations  company  that  strives  to  be 
Hampton  Roads  leading  information  provider. 
If  you  are  a  strategic  leader  who 
believes  that  the  best  results  come  from 
recognizing  and  developing  talents  of  team 
members,  you  can  enjoy  a  winning  career  in 
our  Advertising  Department.  We  need 
someone  who  is  change-oriented  and  willing 
to  take  calculated  risks  to  ensure  our  position 
as  the  leading  communications  company  in 
our  market.  This  position  is 
responsible  for  overseeing  the  sales  of  ad¬ 
vertising  via  the  Daily  Press  newspaper  and 
a  multitude  of  other  company  publications. 
Additional  responsibilities  include  imple¬ 
menting  strategies  for  our  display  and 
multi-media  advertising  as  well  as  coaching 
cross-functional  team  members  in  order  to 
accomplish  revenue  goals.  Qualified  candi¬ 
dates  should  have  a  minimum  of  four  years’ 
experience  in  sales  management.  Excellent 
organizational,  interpersonal  and  communi¬ 
cations  skills  a  must.  Bachelor’s  degree  or 
related  equivalent  experience  required. 

We  are  the  Hampton  Roads  subsidiary  of 
Tribune  Company,  offering  a  competitive 
salary  and  excellent  benefits  package,  in¬ 
cluding  ESOP,  401(k),  and  stock  purchase 
plans.  Apply  at: 

The  Daily  Press,  Inc. 

Attn:  Human  Resources 
7505  Warwick  Boulevard 
Newport  News,  VA  23607 

Fax:  (757)  247-7884 
E-mail:  resumes@dailypress.com 
EOE 


888.82S.9149 


It  ’n  Classi  fied  Secret! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 
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•HELP  WANTED- 


_ .4RT/GRAPHICS _ 

LEAD  GRAPHIC  ARTIST 
Clarksburg  Publishing  Company,  a  well  es¬ 
tablished  privately  owned  newspaper  located 
in  Northcentral  West  Virginia,  has  a  need 
for  a  Lead  Graphic  Artist.  The  successful 
candidate  must  possess  the  ability  to  lead 
and  train  a  staff  of  graphic  artists.  Duties 
also  include  analyzing  and  improving  ad 
quality,  editorial  graphics  and  creating 
award  winning  ads. 

We  offer  an  excellent  benefits  package  in¬ 
cluding  major  medical,  short  and  long  term 
disability,  life  and  a  401(k)  plan.  Please 
send  resume  and  cover  letter  including  salary 
history  to: 

Steve  Morris 

Clarksburg  Publishing  Company 
P.O.  Box  2000 
Clarksburg,  WV  26302-2000 


CIRCUIATION 


ARE  YOU  a  talented  Circulation  Marketer 
looking  for  a  change?  We  have  some  won¬ 
derful  opportunities  open  now.  We  are  a 
new  company  looking  for  circulation  profes¬ 
sionals  to  relocate.  Send  resume  in 
strictest  confidence  to  Box  2684,  Editor  & 
Publisher  Classified,  770  Broadway,  7th 
Floor,  New  York,  NY  10003. 

ASSISTANT  CIRCULATION  DIRECTOR 
The  Times-News,  a  28,500  daily  in  Burling¬ 
ton,  NC  is  seeking  a  qualified  candidate  to 
oversee  daily  operations.  The  ideal  candidate 
will  have  3-5  years  experience  in  circulation 
sales  and  management  and  some 
knowledge  of  mailroom  operations.  The 
right  individual  will  be  dynamic  and  sales 
oriented  with  excellent  organizational  and 
interpersonal  skills  and  a  proven  track  record 
in  home  delivery  and  single  copy 
growth.  This  position  answers  to  the  circula¬ 
tion  director  and  will  be  an  excellent  oppor¬ 
tunity  for  a  person  in  need  of  additional 
training  in  ABC  audits,  budgeting  and  circu¬ 
lation  management.  Excellent  PC  skills 
(Excel  and  Word)  are  a  plus.  Strong  com¬ 
munication  and  interpersonal  skills  and  an 
emphasis  on  superior  service  are  a  must. 
We  offer  a  full  benefits  plan  including  medical, 
dental,  vision,  401(k)  and  much  more. 
Please  send  your  resume  and 
compensation  history  to; 

Circulation  Director,  Times-News 

P.O.  Box  481,  Burlington,  NC  27216 

CIRCULATION  -  VICE  PRESIDENT 
Dominant  group  of  newspapers  along  the 
shore  of  Massachusetts  has  a  great  oppor¬ 
tunity  to  direct  the  sales  and  marketing  ef¬ 
forts  of  hometown  newspapers.  Candidate 
should  possess  a  strong  track  record  in  cir¬ 
culation  management  and  attaining  goals. 
This  is  a  hands  on  position.  Competitive 
base  salary  and  M.B.O.,  substantive  benefit 
plan.  Come  help  us  grow.  Send  resume  and 
salary  requirements  to: 

Box  2716,  Editor  &  Publisher  Classified 

770  Broadway,  7th  Floor,  NY,  NY  10003 

CIRCULATION  MANAGER 
Minimum  5  years  upper  level  experience. 
Energy,  creativity  and  sales  ability  required. 
Excellent  salary  with  full  benefits.  Send 
resume  to  A.  Farber,  The  Washington 
Times,  3600  New  York  Avenue,  NE,  Wash¬ 
ington,  DC  20002  or  Fax:  (202)  635-0409. 


CIRCULATION 


CIRCULATION  DIRECTOR 
17,000  daily,  20,000  circulation  Sunday 
newspaper  in  New  York’s  beautiful  Finger 
Lakes  region  seeks  a  dynamic  leader  who 
can  show  the  Circulation  staff  how  to  increase 
sales  and  inspire  them  to  do  it,  as 
well  as  how  to  hold  on  to  current 

■  customers.  We’re  looking  for  an 
:  aggressive,  results-oriented  manager  who 

brings  energy  and  creativity  to  the  job,  and 
IS  strong  on  sales  and  service.  Experience 
is  a  plus,  but  someone  ready  to  move  up  to 
a  leadership  position  will  be  considered. 
The  Circulation  Director  will  report  to  the 
Publisher  and  will  be  a  key  member  of  the 
management  team.  Please  send  resumes 
(no  phone  calls,  please)  to: 

'  Philip  G.  Beckley,  Publisher 

‘  Finger  Lakes  Times 

218  Genesee  Street,  Geneva,  NY  14456 

CIRCULATION  STATISTICAL  MANAGER 
Florida  daily  newspaper  seeks  a  statistical 
manager  to  join  our  circulation  team.  Re¬ 
sponsibilities  include  the  reporting/analysis 
of  all  circulation  statistical  information  for 
the  newspaper  including  ABC  reports,  daily 
press  orders,  advance  order  projections, 
the  review  of  all  circulation  marketing 
efforts  for  ABC  compliance  on  rates,  offers, 
and  all  other  information.  Supervise  the 
press  order  and  ABC  functions,  and  directs 
and  coordinates  the  ABC  annual  audit.  The 
position  works  closely  with  Marketing,  Ad¬ 
vertising,  and  Production  departments. 
Qualifications:  A  Bachelor’s  degree,  prefera¬ 
bly  in  accounting,  extensive  experience  in 
ABC  reporting  requirements  and  rules  appli¬ 
cations,  and  progressive  managerial  experi¬ 
ence.  Above  average  mathematical/ 
analytical  abilities  to  manage  preparation  of 
varied  statistical  reports,  excellent  interper¬ 
sonal,  oral  and  written  communication 
skills,  PC  skills  in  Excel  and  Microsoft  Word. 
Send  resume  to  Box  2712,  Editor  &  Publisher  ; 
Classified,  770  Broadway,  7th  Floor,  j 
New  York,  NY  10003.  I 

DISTRIBUTION  MANAGER  FOR 
THE  PALM  BEACH  POST 
Seeking  qualified  candidate  with  five  or 
more  years’  management  experience  leading 
a  home  delivery  operation.  Prefer  experience 
within  a  competitive  market.  Include 
projects  implemented  with  resume  to: 

The  Palm  Beach  Post 
Attn;  Lisa  Pinto,  Human  Resources 
2571  S.  Dixie  Highway 

West  Palm  Beach,  FL  33405 
Or  Fax  (561)  8204192 

HOME  DELIVERY  MANAGER 
'  Come  to  Colorado!  Person  for  person  our 
I  24,000-circulation  daily  has  the  best  staff  in  ! 

■  the  state  and  the  awards  to  prove  it.  We  ; 
have  a  challenging,  dynamic,  fun  place  to  i 

i  work  and  a  great  lifes^le  to  go  with  it.  We  : 
;  just  don’t  have  you.  We’re  very  sorry  to  i 
;  lose  our  home  delivery  manager  to  a  new 
;  career  move,  but  now  need  to  hire  the  very  i 
best  we  can  find  to  fill  the  position.  Good  | 
pay  and  benefits,  wonderful  opportunity  to  j 

■  be  part  of  a  very  good  company.  Come  to  a  I 

great  place  to  learn,  grow  and  build  a  career.  ' 
Send  resume  and  references  to:  Brenda  ■ 
Haines  c/o  the  Greeley  Tribune,  P.O.  ‘ 
Box  1690,  Greeley,  CO  80632  E-mail:  | 

I  michellef@greeleytrib.com  [ 


CIRCULATION 


HIRING?  LOOKING  TO  GET  HIRED? 

Our  Circulation  recruitment  service  is  the 
best  in  the  business!  Effective,  confidential. 
Work  with  trusted  professionals,  whether 
you’re  a  Publisher  searching  for  a 
circulation  executive  or  a  circulation  profes¬ 
sional  looking  for  that  next  career  step. 

Anderson.  Randles  &  Associates 
www.Anderson Randles.com 
For  more  information,  contact  Don 
Michel  at:  (319)  390-9288  or  at; 
donpmichel@msn.com 

SINGLE  COPY  MANAGER 
The  Monitor,  a  45,000  daily  in  tropical 
South  Texas,  is  seeking  a  talented,  innovative 
Single  Copy  Manager  to  join  its  circulation 
team.  The  Single  Copy  Manager  will  be 
responsible  for  improving  sales,  visibility 
and  positioning  throughout  our  market.  The 
ideal  candidate  will  be  a  dynamic,  sales  ori¬ 
ented  individual  with  excellent  organizational 
and  interpersonal  skills  and  at  least 
two  years  of  single  copy  or  related  sales 
experience.  Competitive  salary  plus  excellent 
benefit  package  included.  Please  FAX 
resume  to  Human  Resources: 

(956)  971-1849 

or  E-mail:  rlevrier@themonitor.com 


EDITORIAl, 


JEWISH  WEEKLY  in  Zone  2  seeks  experienced 
reporter/feature  writer.  Fax  responses  to 
Sam  at  (518)  459-5289. 


CIRCULATION 


EDITORIAL 


ASSISTANT  ASSIGNMENT  EDITOR 
The  Herald  News,  a  38,50Ocirculation  daily 
in  northeastern  New  Jersey,  just  25  minutes 
from  Times  Square,  is  looking  for 
journalists  committed  to  excellence  and  en¬ 
terprise  for  our  expanding  staff  as  we 
create  a  new  newspaper  for  our  vibrant, 
multicultural  community.  We  immediately 
need  an  assistant  assignment  editor  to  help 
lead  our  city  desk  reporters  in  creating  the 
daily  and  enterprise  report.  We  seek  a 
skeptical  editor  with  great  energy  and  en¬ 
thusiasm  and  a  proven  record  of  effective 
newsroom  teamwork.  Required:  one  year  of 
editing  or  comparable  reporting  back¬ 
ground.  Competitive  salaries,  excellent  ben¬ 
efits.  Send  resume,  references,  salary  history 
and  samples  to: 

Stephen  McCarthy 
Managing  Editor/Assignment 
mccarthys@northjersey.com 
Herald  News 

P.O.  Box  471, 1  Garret  Mountain  Plaza 
West  Paterson,  (VJ  07424 

COPY  EDITOR:  Experienced  editor  needed 
to  fill  variety  of  essential  roles  -  primarily 
backup  wire  editor  -  on  hard-charging,  veter¬ 
an-loaded  desk.  Applicants  must  have  daily 
experience  in  selecting  stories  and  art  and 
designing  pages  as  well  as  in  crunching 
copy.  We  are  switching  to  morning  publication 
and  must  fill  this  important  job  soon. 
Send  cover  letter,  resume  and  work  samples 
to:  Bert  (jault.  Assistant  Managing  Editor,  Wa¬ 
tertown  Daily  Times,  Watertown,  NY 
13601.  No  phone  calls. 


CIRCULATION 


La.  Opinion 

- www.laopinion.com 


The  nation's  largest,  and  fastest  growing,  Spanish  language  newspaper 
seeks  qualified  individuals  who  will  carry  out  our  mission:  to  inform  the 
community,  work  with  integrity,  and  pursue  innovation.  Every  day.  Are 
you  ready  to  grow?  Look  to  La  Opinion. 

We  are  seeking  candidates  for  Circulation  Zone  Manager 

The  Circulation  Zone  Manager  will  provide  the  leadership  and  have  the 
comprehensive,  hands-on,  responsibilities  for  developing,  budgeting, 
implementing  and  tracking  all  aspects  of  their  respective  zone.  This 
position  will  insure  the  accomplishment  of  short  and  long  term  goals.  The 
Zone  Manager  will  ploy  a  pivotal  role  in  strategically  growing  home 
delivery  while  maintaining  exceptional  service  levels. 

The  perfect  candidate  will  hove  the  ability  to  increase  market-share  by 
exceeding  goals;  ability  to  analyze  the  market  trends  and  circulation  data 
in  developing  and  implementing  marketing  plans  based  on  current 
strategies,  market  demands  and  competitive  factors.  She/he  will  have  a 
strong  knowledge  of  delivery  operations  as  well  the  ability  to  work  with 
people  in  a  culturally  diverse  environment. 

Please  fax  your  resume  with  salary  history  to 
(213)  896-2314  or  email  jobs@laopinion.com 

Grow  with  us. 
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-HELP  WANTED- 


EDITORIAL 


ASSISTANT  EDITOR  sought  for  public  health 
newspaper.  The  American  Public  Health  As¬ 
sociation  is  seeking  an  enthusiastic,  innova¬ 
tive  team  player  for  its  award-winning 
monthly  newspaper,  The  Nation’s  Health. 
Successful  candidate  must  be  able  to  meet 
tight  deadlines,  handle  wide  range  of  tasks 
and  work  hands-on  with  all  aspects  of  the 
newspaper.  Must  be  fast  learner  with  superior 
organization  skills.  Prior  journalism  ex¬ 
perience  mandatory,  including  at  least  three 
years  experience  in  reporting,  writing,  edit¬ 
ing,  design  and  production  of  a  newspaper. 
Bachelor’s  degree  in  journalism  or  related 
field  required.  Experience  with  Macs  and 
strong  proficiency  in  QuarkXPress/ 
Pagemaker  and  Photoshop  necessary. 
Knowledge  of  health,  photography,  HTML, 
AP  Style  and  posting/designing  Web  pages 
a  plus.  Position  available  in  late  April.  Send 
resume,  cover  letter  and  salary  requirement 
to:  Director  of  Human  Resources/AE,  APHA, 
800  I  Street,  NW,  Washington,  DC 
20001-3710,  fax  (202)  777-2530  or  E-mail: 
hr.resume@apha.org.  EOE/AA. 

Non-smoking  office.  NO  PHONE  CALLS 

ASSISTANT  METRO  EDITOR 
The  Montgomery  Advertiser,  a  55,000- 
circulation  Gannett  daily,  seeks  an  assistant 
metro  editor  who  can  help  an  excellent 
news  staff  balance  hardnosed  daily 

reporting  with  deep  community  enterprise. 
The  right  person  will  have  a  strong  detail 
orientation  to  help  our  city  desk  run 
smoothly,  a  collaborative  work  ethic,  and 
proven  ability  to  create  excellent  journalism. 
Montgomery  is  a  fascinating  state  capital 
where  the  cradle  of  the  Confederacy  meets 
the  cradle  of  the  civil  rights  movement. 
Send  letter,  resume  and  clips  to  David 
Risser,  Managing  Editor,  Montgomery  Ad¬ 
vertiser,  200  Washington  Avenue,  Mont¬ 
gomery,  AL  36104. 

COPY  EDITORS 

The  Boston  Herald  is  looking  for  experienced 
copy  editor/paginators  to  work  on 
the  paper’s  news  copy/design  desk.  Candi¬ 
dates  should  have  sound  news  judgment, 
exceptional  editing  skills  and  a  flair  for  writing 
strong,  accurate  headlines.  Layout  and 
design  experience  mandatory.  Atex  and 
QuarkXPress  skills  a  plus.  Candidates 
should  have  at  least  three  years  experience 
on  the  desk  of  a  mid-sized  daily  newspaper 
and  be  comfortable  working  under  nightly 
deadline  pressure.  Send  resume  and  work 
samples  to: 

Andrew  Tomolonis,  Deputy  Managing  Editor 
Boston  Herald 

P.O.  Box  2096,  Boston,  MA  02106-2096 

ENTERPRISE  EDITOR 
SOCIAL  SERVICES/ISSUES  REPORTER 
The  York  Dispatch/Sunday  News  is  seeking 
experienced,  enterprising  journalists  to  join 
our  news  team.  For  more  details,  please 
visit  our  Web  site  at: 

www.yorkdispatch.com 

PAGE  DESIGNERS 

Experienced  journalists  wanted  for  page  de¬ 
sign  positions  on  30,000-circulation  Zone  5 
daily.  Experience  with  Photoshop,  QuarkX¬ 
Press  preferred.  Good  pay,  benefits.  Send 
resume,  work  samples  to: 

Box  2687,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


EDITORIAL 


COPY/LAYOUT  EDITOR 
The  Gardner  News  is  seeking  a  full-time 
j  copy/dayout  editor  for  our  six-day  daily.  The 
i  qualified  candidate  will  have  three  to  five 
'  years  of  experience  as  a  copy/layout  editor 
I  on  a  daily  newspaper,  with  the  demonstrated 
\  abilities  of  producing  well  designed 
1  pages  together  with  tightly  edited  stories, 
i  The  person  we  are  seeking  to  fill  this  pivotal 
position  must  have  a  thorough  command  of 
I  QuarkXPress  design  and  Associated  Press 
I  style.  Excellent  salary  and  benefits 
package,  with  room  for  advancement.  Quali- 
j  tied  candidates  are  invited  to  send  a  cover 
!  letter,  resume  and  tearsheets  of  layouts 
and  writing  samples  to: 

Stu  Norwood,  Managing  Editor 
\  The  Gardner  News 

j  309  Central  Street,  Gardner,  MA  01440 
Fax:(978)630-1346 
EOE 

MAGAZINE  EDITOR 

;  Heifer  International,  a  progressive,  rapidly 
i  expanding,  non-profit,  global,  sustainable 
development  organization  with  more  than 
50  years  of  grassroots  success  has  the  fol¬ 
lowing  career  opportunities  with  our  Educa¬ 
tion  and  Marketing  Team!  We  are  searching 
for  a  dedicated  professional  to  direct  and 
,  manage  Heifer  International’s  magazine  pro- 
\  gram,  including  developing  &  managing  the 
form/content,  budget,  coordinate  with  the 
!  Marketing  Team  for  production,  developing 
the  business  plan,  and  managing  advertising/ 
distribution  vendors.  Manage  the  acquisition 
of  editorial  and  graphic  materials, 

.  edit/manage  copy  editing.  This  individual 
\  must  understand  and  commit  to  the  inter- 
i  preting  of  Heifer’s  global  mission  and 
i  ensure  that  our  magazine  supports  the 
:  goals  of  the  Education  and  Marketing 
i  Team.  MS  degree  in  journalism,  plus  5 
years  of  magazine  writing,  editing,  and  pro¬ 
ducing  materials  for  publication  required. 
Additional  course  work  in  writing,  design, 
i  education,  public  relations,  or  international 
\  studies  desirable.  Experience  with  relating 
I  to  the  public  and  supervising  staff 
preferred.  This  is  an  opportunity  to  further 
j  develop  a  cutting-edge  magazine  program! 

Starting  salary  $42K-45K,  plus  benefits. 

[  For  more  information  about  our  organization, 

1  detailed  job  description,  and  a 
i  downloadable  application,  please  visit 
www.heifer.org.  Send  resume,  cover  letter, 
and  application  stating  position(s)  of  interest, 
and  application  by  4/12  to  HR,  Heifer 
.  International,  1015  Louisiana  Street,  Little 
i  Rock,  AR  72202,  FAX:  (501)  907-2820, 
E-mail:  jobs@heifer.org 
HEIFER  INTERNATIONAL  IS  AN  EQUAL 
OPPORTUNITY/AFFIRMATIVE  ACTION 
I  EMPLOYER  BY  CHOICE. 

NIGHT  CITY  EDITOR 

The  Bulletin,  a  30,000  daily  serving  Central 
I  Oregon,  is  looking  for  a  night  city  editor  to 
j  help  supervise  and  coordinate  copy  for  a 
12-person  city  desk.  Bachelor’s  or  master’s 
degree  required,  along  with  at  least  five 
year’s  experience.  We  are  looking  for  a  pre- 
!  cision  editor  with  a  positive,  team-oriented 
j  attitude  who  knows  grammar  and  style,  can 
work  under  deadline  pressure  and  will  help 
reporters  develop  ideas.  To  apply,  send 
cover  letter,  resume  and  examples  of  your 
work  to:  Heather  Clark,  Newsroom 
I  Manager,  P.O.  Box  6020,  Bend,  OR 
!  97708-6020  by  April  22. 


EDITORIAL 


NEWS  EDITOR 

The  Kokomo  Tribune  seeks  creative  candi¬ 
dates  with  good  news  judgment  and  strong 
editing  skills  to  deal  with  deadlines,  plan 
packages,  supervise  a  pagination  team  and 
coach  an  eager  writing  staff.  Send  resume, 
recent  work  samples  ASAP  to  Steve 
Kozarovich,  Kokomo  Tribune,  300  N.  Union 
Street,  Kokomo,  IN  46902  or  E-mail  to: 

Steve.Kozarovich@KokomoTribune.com 

NEWS  COPY  EDITOR 

Copy  and  content  editing  on  universal  desk 
for  supplemental  wire.  Night  hours.  Must 
have  solid  news  judgment;  flexibility  suited 
to  multiple  editing  tasks;  cooperative  outlook. 
Mail  or  E-mail  cover  letter  and  resume 
to  Managing  Editor  Karen  Timmons,  Scripps 
Howard  News  Service,  1090  Vermont  Ave¬ 
nue,  NW,  10th  Floor,  Washington,  DC 
20005.  E-mail:  timmonsk@shns.com. 

NO  PUFF  ALLOWED 

Sure,  we  have  fun  in  features,  but  we  believe 
that  memorable  stories  arise  from 
great  reporting,  not  just  dazzling  writing. 
We’re  looking  for  a  journalist  who  shares 
that  belief  and  has  the  clips  to  prove  it. 
Someone  who  wants  to  tell  stories  with  im¬ 
pact.  Someone  with  at  least  three  years  ex¬ 
perience  that  includes  news  reporting.  We 
have  great  expectations  -  moving 
narratives,  edgy  dailies,  rich  profiles  -  for 
this  features  reporting  job.  If  you  want  it, 
send  your  10  best  clips  and  5  story  ideas 
along  with  a  resume  that  includes  references 
to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27601 

We’re  a  McClatchy-owned,  170,000  daily 
paper  in  a  great  place  to  live.  We  value  di¬ 
versity;  Spanish-language  skills  are  a  plus. 


VNU  a  leading  business-to-business  informa¬ 
tion  company  has  a  great  career 
opportunity  for  a  Reporter  to  join  one  of  its 
top  weekly  publications.  Responsibilities  will 
include  covering  the  television  station  busi¬ 
ness,  writing  features  and  updating  website 
daily.  Ideal  candidate  will  have  at  least  2 
years  of  reporting  experience  plus  a  degree 
in  Journalism  or  related  field.  Must  be  able 
to  write  under  tight  deadlines;  knowledge  of 
the  television  business  is  a  plus. 

Send  resume  with  cover  letter  indicating 
salary  requirements  to: 

VNU  Business  Publications 
HR  Department  -  EJ 

770  Broadway,  7th  Floor,  NY,  NY  10003 
jobs@vnubusinesspublicationsusa.com 
Fax:  (646)  654-5362 
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REPORTERS 

Bloomberg  News  in  Switzerland  is  looking 
for  top  reporters  to  cover  banking  in  one  of 
the  world’s  biggest  markets.  Candidates 
should  be  able  to  set  the  agenda  in  coverage 
of  investment  banking,  private  banking 
and  insurance.  Excellent  writing  skills  are  as 
important  as  being  able  to  beat  the  compe¬ 
tition.  A  working  knowledge  of  German  is 
required.  Please  send  a  resume  and  clips 
to  Bureau  Chief  Parris  Kellermann  at: 
pkellermann@bloomberg.net 


New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  has  an  immediate 
opening  for  an  experienced  writer  at  its 
hard-hitting  paper  in  Ft.  Lauderdale.  We 
want  a  reporter  who  understand  the  differ¬ 
ence  between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers.  The 
ideal  candidate  will  be  able  to  create 
in-depth,  well-crafted  stories  that  explore 
the  issues,  events  and  personalities  of  their 
community. 

New  Times  publishes  magazine-style  weekly 
newspapers  covering  local  news,  politics, 
arts  and  music  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
Louis,  Kansas  City  and  Oakland.  We  offer 
competitive  salaries  and  benefits.  Qualified 
applicants  should  send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


REPORTER 

The  Keene  Sentinel,  award-winning  NH  daily, 
seeks  reporter  for  an  enterprising  news¬ 
room.  Skilled  editors  will  help  manage  your 
career.  Hot  items:  politics,  environment, 
economics,  education,  social  change  and 
crime.  A  fun  job  for  a  curious  mind,  and  a 
vibrant  place  to  live.  Contact  Mary  Allen  at: 
mea@keenesentinel.com 


WRITER/ANALYST  -  Miami-based  political- 
risk  analysis  firm  seeks  analyst  with  expe¬ 
rience  in  Middle  East  and  India/Pakistan  and 
excellent  writing  skills.  Relocation  to  Miami 
a  must.  Compensation  $75K-plus,  depending 
on  skills.  Send  resume  and  writing 
samples  to  The  Ackerman  Group: 

Fax:  (305)  865-0218 
Or  E-mail:  lnfo@ackermangroup.com 

_ MAILROOM _ 

PACKAGING  CENTER  MANAGER 
The  Ann  Arbor  News,  a  New  York  Times  re¬ 
gional  print  site,  has  an  immediate  opening 
for  a  Packaging  Center  Manager.  The  quali¬ 
fied  candidate  will  have  proven  experience 
in  mailroom/packaging  systems,  a  strong 
knowledge  of  mailroom  equipment,  especially 
GMA  2000  inserters  and  buffers.  Man¬ 
agement  skills  with  an  emphasis  in  leader¬ 
ship,  decision  making,  and  successful  team 
building.  A  college  education  is  desired. 
Must  be  willing  to  work  some  weekends 
and  holidays.  Position  includes  a  highly 
competitive  salary  and  an  excellent  benefit 
package.  Please  send  resumes  to: 

The  Ann  Arbor  News,  Attn:  HR  Manager 
340  E.  Huron  Street,  Ann  Arbor,  Ml  48104 

_ PRESSROOM _ 

NORTHWEST  TENNESSEE  Commercial 
printer  looking  for  PRESSMEN.  4  HI,  GOSS, 
or  compatible.  Experience  a  must.  Please 
send  resume  to: 

P.O.  Box  430PM,  Union  City,  TN  38281 
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-HELP  WANTED- 


PRESSROOM 


NIGHTSIDE  ASSISTANT 

PRESSROOM  MANAGER 
The  San  Jose  Mercury  News,  the  Newspaper 
of  Silicon  Valley,  is  seeking  a  Nightside 
Assistant  Pressroom  Manager  with  offset, 
double-wide  web  press  experience.  In  a 
deadline-driven  environment,  this  individual 
will  be  responsible  for  the  entire  nightside 
operation  of  the  pressroom,  including  the 
coordination  of  work  flow,  monitoring  and 
maintaining  quality  and  waste  goals  and 
equipment  failures,  and  supervision  of  night¬ 
side  personnel.  Experience  working  in  a 
production  atmosphere,  and  a  high  school 
diploma,  is  required.  Knowledge  of  Headliner 
offset  and  Metro  press  preferred.  Must 
be  flexible  in  work  hours.  Please  E-mail 
your  resume  to:  jobs@simercury.com  or 
you  may  contact  Deborah  McNeely  at: 

(408)  920-5556.  EOE. 

PRESS  DEPARTMENT 

ASSISTANT  MANAGER 

The  Press  Democrat,  a  New  York  Times 
Company  newspaper  in  Santa  Rosa,  Califor¬ 
nia,  has  an  opening  for  a  Press  Department 
Assistant  Manager.  This  individual  would  re¬ 
port  to  the  Press  Department  Manager  and 
assist  in  all  facets  of  the  operation  to  meet 
department  goals  including,  but  not  limited 
to,  managing  staff  and  work  processes, 
training  and  evaluating,  coordinating  with 
supporting  departments,  preparing  reports, 
ordering  department  materials  and  supplies, 
and  managing  various  pressroom 
projects.  Qualifications:  The  qualified  candi¬ 
date  should  possess  the  skills  necessary  to 
carry  out  the  responsibilities  listed  above; 
have  offset  press  operating  experience; 
have  strong  mechanical  and  maintenance 
background;  should  be  computer  literate; 
have  excellent  organizational,  verbal  and 
writing  skills;  an  have  at  least  three  years  of 
pressroom  supervisory  experience  in  a  high 
quality  deadline-oriented  environment. We  of¬ 
fer  a  competitive  salary  and  an  excellent 
benefits  package.  John  Moore,  Press  De¬ 
partment  Manager,  Press  Democrat,  5505 
Redwood  Drive,  Rohnert  Park,  CA  94928. 
Phone:  (707)  521-5251  Fax:(707)  521-5365 
E-mail:jmoore@pressdemocrat.com 


PRODUCTION/TECH 

PRODUCTION  MANAGER 
The  Seattle  Times  is  seeking  an 
experienced  operations  professional  to 
oversee  printing,  packaging  and  maintenance 
at  our  state  of  the  art  facility.  Qualified  indi¬ 
vidual  will  have  extensive  knowledge 
and  experience  in  all  aspects  of  newspaper 
production  management.  Background  in 
printing  and/or  quality  assurance  desired. 
Must  be  able  to  meet  the  demands  of  pro¬ 
ducing  two  metro  dailies,  as  well  as  leading  ; 
projects  and  process  improvement  initiatives. 
Bachelor’s  degree  strongly  preferred,  | 
master’s  desired.  We  offer  a  highly  compet-  i 
itive  salary  and  benefits  package,  and  a  ! 
chance  to  live  in  the  beautiful  Pacific  North-  i 
west.  I 

Send  your  resume  with  job  code  i 
#02-030/NH  to: 

The  Seattle  Times 
Employment  02-030/NH 
P.O.  Box  70 
Seattle,  WA  981 11 
FAX:  (206)  515-5560 
E-  mail:  st.resumes@seattletimes.com 
(MSWord  format  please)  EOE 


PRODUCT  IMANAGEMEIVT 


DIRECTOR  OF  PRODUCT  MANAGEMENT 
Established  software  company,  with  in  ex¬ 
cess  of  2,800  customers,  seeks  a  Director 
of  Product  Management  with  at  least  10 
years  experience  designing  and  developing 
software  products.  The  ideal  candidate  will 
have  extensive  experience  in  content  man¬ 
agement  and  workflows  for  traditional  print 
and  online  publishing.  Experience  with  both 
Mac  and  Wintel  operating  environments  a 
plus.  This  position  reports  to  the  President 
of  the  company.  Send  cover  letter  and 
resume  via  E-mail  to: 

AnnDodds2002@aol.com 
or  call  (877)  298-0227  for  more  information 


SALES 


SALESPERSON 

Growing  prepress  and  internet  software 
provider  seeks  Energetic,  Self  Starting 
salespeople.  Candidates  shall  have  an 
in-depth  understanding  of  newspaper  opera¬ 
tions  and  be  comfortable  discussing  and 
demonstrating  software.  The  position  in¬ 
volves  travel  but  relocation  may  not  be  nec¬ 
essary.  Previous  sales  experience  is  not  a 
prerequisite.  Software  products  to  be  sold 
include  Editorial,  Advertising,  Circulation, 
Production  and  Internet  Solutions.  A  moder¬ 
ately  successful  person  in  the  position 
should  earn  in  excess  of  $100,000.  This 
position  reports  to  the  Vice  President  of 
Sales.  Send  cover  letter  and  resume  via 
E-mail  to  AnnDodds2002@aol.com  or  call 
(877)  298-0227  for  more  information. 


-POSITIONS  WANTED- 


ADVERTISING 


PRO  AVAILABLE  for  business  development  - 
full  time  or  consultant.  Ad  sales/manage¬ 
ment  experience  with  dailies,  weeklies, 
monthlies,  special  interest  and  yellow  page. 
Based  in  (Central  Virginia.  Able  to  travel. 

Call  (804)  382-9220  or  Lleitstein@aol.com 


CIRCULATION 


CIRCULATOR:  Experienced,  mature  profes¬ 
sional  seeks  short  or  long  term  opportunity 
in  New  York.  Phone/Fax  (631)  588-2735 


EDITORIAL 


NATIONAL  BEST  SELLING  SELF-HELP  AU¬ 
THOR  seeking  position  with  newspaper  or 
magazine  as  lifestyle  reporter  or  columnist. 

10  years  freelance  exp.  Bachelors  degree, 
master’s  in  12/02.  Dynamic  person,  featured 
often  in  TV/radio.  4th  book  premieres 
9/02.  Will  relocate  for  right  opportunity  in 
CA,  CO,  MD,  NC,  TX,  VA.  William: 

(254)  953-3488.  www.williamjuly.com 

OPINION  EDITOR/POLITICS/PEOPLE 
Can  likeable,  articulate  opinion  editor/writer 
return  to  Pacific  Northwest?  A  no-nonsense, 
mainstream,  independent  critical  thinker.  ; 
Love  opportunity  on  editorial  pages,  politi¬ 
cal/legislative,  features  and  humor.  Also  j 
strong  crisis  spokesman,  public  affairs 
background.  Ready  for  life-changing  reloca-  , 
tion  to  ID,  MT,  OR,  or  WA.  Inquiries  to:  ; 

(317)257-7996 

WRITER  on  A&E.  lO-i-  years  experience  pro¬ 
fessional  musician,  writer.  Edmund  Kimbell: 
ekimbell@castrato.com 


-POSITIONS  WANTED- 


EDITORIAI, 


THERE  ARE  EDITORS. 

AND  THERE  ARE  EDITORS. 

Frankly,  I’m  one  of  the  best  because  I  try 
harder  and  get  results.  I  can  make  your  paper 
sing,  dance,  report  the  news  reliably.  I 
can  package  it  well,  inspire  your  staff, 
come  up  with  new  products,  work  with  tight 
budgets,  bring  recognition  to  its  writers  and 
editors.  I  work  very  hard.  I’m  good  at  what  I 
do.  I’m  seeking  a  mid-sized  Northeast  daily 
that  needs  a  leader.  Send  replies  to  Box 
2691,  Editor  &  Publisher  Classified,  770 
Broadway,  7th  Floor,  New  York,  NY  10003. 


PRODUCTION/TECH 


PRODUCTION  MANAGEMENT  PROFESSION¬ 
AL  with  over  15  years  of  national  and  inter¬ 
national  large-scale  newspaper  production 
and  commercial  printing  experience.  Seeking 
production/operations  position  with  pro¬ 
gressive  market  oriented  newspaper  organi¬ 
zation.  Contact  Steve:  (925)  736-8222 
smtomb@msn.com 


E&P'S  CLASSIFIED 

the  newspaper 
^industry's  meeting^ 
place. 

888.825.9149 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 
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NEW  82no  EDITION  ON  PRESS! 
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YEAR  BOOK 
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E&P’s  InternatioKi  Year  Book  is  the  lUlRII 
need  to  reach  anuhe  Information  you  neei 


DAILIES 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 


VOL.  1  ■ 

•  US.  &  Canadian  Dailies 

•  U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


and  more! 

I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 


2  I  Web  site  addresses,  ad  rates, 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies,  installed  equipment.  Special 

Groups,  Services,  Shopper  and  Niche  Publications  editions/sections,  newsprint  and 

•  Name,  Title,  Company,  Phone,  City  &  State  other  commodity  consumption. 


Call  1-888-612-7095  to  Order  NOW! 

Buy  the  3  Volume  Set  for  only  $205  and  Save  40% 

Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 
Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  more  information. 


DAVID  COTTON/ORLANDO  (FLA.)  SENTINEL 


I 


System  changes  at  the  Orlando  (Fla.)  Sentinel 
enable  customer-service  representatives  to 
tailor  their  pitches  to  individual  customers. 


Vendors  vie  to  provide 
papers  with  the  system 
to  link  all  other  systems 

BY  MEG  CAMPBELL 

Agrowing  number  of  news- 
papers  are  taking  on  ambitious 
projects  relying  on  integration 
and  common  platforms  to  get 
better  data  faster,  and  ultimately  to  identify 
and  generate  new  sources  of  revenue. 

Editorial  systems  at  Cox  Newspapers 
Inc.’s  17  dailies  and  its  Washington  bureau 
are  integrated  on  Digital  Technology  Inter¬ 
national  systems,  and  smooth  operations  at 
the  front  end  have  prompted  executives  to 
tackle  the  final  frontier  of  odds-and-ends 
systems.  Cox  has  just  unveiled  a  pilot 
project  with  SAP  America  at  the  Dayton 
(Ohio)  Daily  News  to  fully  integrate 


implementation  can  weak  havoc  with 
day-to-day  operations.  “It’s  a  huge  learning 
curv'e,”  says  .lohn  Beime,  circulation 
information  svstems  project  manager  for 
Media  General  Inc.’s  publishing  division, 
which  also  chose  DSI  to  centralize 
circulation  for  its  26  dailies  and  100 
weeklies.  “Before,  we  had  11  different 
systems,  and  we  are  going  from  mainframe 
legacies  to  a  robust  system  that  greatly 
broadens  our  capabilities,  but  also 
challenges  the  users.” 

Nevertheless,  users  agree  that  the 
changes  are  necessary’  if  papers  hope  to 
continue  to  trim  staff  while  leveraging  data 
to  create  new  market  opportunities.  For 
example,  although  Cox  initially  suffered 
sticker  shock  when  it  began  negotiations 
with  SAP,  “when  we  number-crunched,  we 
realized  we  get  one  place  to  grow  from,  and, 
over  time,  that  w’ill  save  us  money,”  says 


advertising,  circulation,  financials,  human 
resources,  and  payroll.  If  all  goes  well,  Cox 
may  well  decide  to  implement  the  SAP 
system  throughout  the  group. 

Knight  Bidder  execs  recently  announced 
that  the  group  will  use  Data  Sciences  Inc. 
(DSI),  Laurel,  Md.,  for  circulation  and 
Mactive  for  advertising  for  the  entire 
enterprise,  with  plans  to  integrate  the  two 
systems  down  the  line.  The  project  will  give 
Knight  Bidder  a  standard  application  that 
will  make  information  exchange  easier  and 
let  it  manage  technology  in  a  more 
consistent  manner.  The  News-Sentinel, 
the  group’s  daily  in  Fort  Wayne,  Ind., 
completed  implementing  the  Mactive 
system,  and  work  has  moved  to  the  San 
Jose  (Calif.)  Mercury  News. 

To  the  north,  Canada’s  Southam 
Publications  said  it  will  install  Media 
Command’s  circulation  solution  at  its  27 


dailies.  Again,  the  group’s  execs  cite  the 
prospect  of  “consolidated  presentation  of 
comprehensive  demographic  data”  as  a  key 
reason  for  taking  on  the  project. 

And  industry  veteran  Neasi-Weber 
International  (NWI)  is  still  very  much  a 
competitor,  recently  announcing  that  The 
Toronto  Star  wiW  license  CCI  Europe’s 
AdDesk  System.  It  consists  of  CCI's  ad 
production  and  tracking  system,  NWTs 
accounts-receivable  system,  and  the 
multimedia  ad  sales  and  management 
system  developed  jointly  by  NWI.  The 
contract  makes  the  Star  the  first  North 
American  paper  to  replace  NWI’s 
Admarc  with  AdDesk,  according  to 
Michael  Brier,  NWI  senior  sales  and 
marketing  vice  president. 

Such  projects  are  major  undertakings 
for  newspapers  and  their  groups.  The 
investments  are  substantial,  and  the 
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Jenny  Trautman,  Cox  Newspapers’ 
information  and  technology'  director. 

NEW  TECH=NEW  OPPORTUNITIES 

Papers  that  have  taken  the  plunge  are 
enthusiastic  about  the  possibilities  the  new 
systems  otfer.  There  are  a  host  of  features 
that  allow'  new'spapers  to  do  reporting, 
analysis,  planning,  and  customer- 
relationship  management  (CRM).  They 
also  can  be  integrated  more  easily,  often 
because  of  a  shared  platform  —  DSI  and 
Mactive,  for  example,  which  use  Oracle. 

In  the  case  of  Mactive,  the  company 
completely  rewrote  its  system,  integrating 
features  and  functionality'  directly  into  the 
programming,  rather  than  with  add-on 
modules,  says  Steve  Hannah,  technology' 
vice  president  for  Knight  Ridder. 

“The  new  systems  will  streamline 
reporting  to  the  corporate  entity, 
making  it  much  easier  to  define 
reporting  and  to  analyze  informa¬ 
tion  across  Knight  Ridder,”  says 
Jeff  Berger,  applications  director 
for  Philadelphia  Newspapers  Inc. 

Explains  Cox’s  Trautman,  “We  want 
to  be  able  to  print  and  deliver  what 
we  sell,  and  with  everything  in  one 
database,  everyone  in  the  operation 
has  the  same  view'  of  the  same  data. 

There’s  just  one  truth.” 

The  key  is  not  having  the  same 
system,  Hannah  maintains,  but 
“having  the  same  metadatabase 
across  tbe  enterprise.”  In  planning  Macti 
its  migration  to  DSI  and  Mactive 
systems,  the  company  created  metrics  to 
help  understand  advertising  and  circulation 
better  across  the  group,  and  it’s  making 
sure  that  the  systems  are  the  same  (no  indi- 
\idual  tailoring  at  a  newspaper)  so  that  the 
data  will  be  compatible  and  comparable. 

THE  FINAL  FRONTIER 

Many  users  are  working  toward 
joining  their  advertising  and  circulation 
information  in  a  single  database. 

“In  a  single  phone  call,  a  customer  rep 
can  take  a  classified  ad,  and  check  if  the 
advertiser  is  a  subscriber.  If  he  isn’t,  the 
rep  can  offer  him  a  subscription,  take  the 
order,  and  charge  the  customer,”  says 
David  Kraai,  president  of  Advanced 
Publishing  Technology.  “It’s  about 
revenues  ultimately,  but  it’s  also  about 
better  customer  service  and  customer 
relationships.”  APT  is  “chest-deep”  in  the 
integration  of  Lee  Enterprise  Inc.’s 
circulation  system,  which  it  acquired  late 
last  year.  “It’s  where  we  wanted  to  be  from 
the  very  beginning,”  Kraai  says. 
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“A  huge  bugaboo  in  data  processing  has 
been  reporting,”  says  DSI  Sales  Manager 
Dean  Parkhurst.  “When  you  had  a 
mainframe  program,  you  had  to  write  a 
program  every  time  you  needed  a  report. 
Today,  we  have  120  standardized  reports. 
They  are  facilitated  by  the  hardware  and 
software,  but  they  are  enhanced  by 
integrated  systems  that  let  you  get  the 
data  from  all  sides.”  Customer  reps  have 
access  to  the  full  account,  and  thus  can  do 
things  such  as  check  on  outstanding  bills, 
start  subscriptions,  listen  to  complaints, 
and  sell  ads. 

“In  the  past,  it  was  hard  to  pay  attention 
to  data  because  there  was  no  clean  way  to 
pull  it  out  and  deliver  it  to  eveiy'one’s 
desktop,”  says  Cox’s  Trautman.  “We  want¬ 
ed  a  way  to  present  all  the  information  we 


is  fully  active  at  The  News-Sentinel  in  Fort  Wayne, 

collect  and  get  it  back  out  to  the  people  j 

doing  the  work,  so  they  can  see  the  trends. 
“Things  that  get  measured  get  changed.” 

Integration  improves  data  integrity  by 
eliminating  redundant  entries.  “How  , 
clean  and  standardized  your  data  is  is  very  i 
important,”  says  Knight  Ridder’s  Hannah,  I 
adding  that  the  chain  has  incorporated 
Group  1  Software’s  data-cleansing  appli-  [ 
cation  across  the  organization  to  ensure  | 
that  addresses  are  postal-standardized.  i 

For  a  group,  moving  to  a  common  ! 

platform  and  integrating  advertising  and 
circulation  can  mean  better  regional  and 
national  advertising  products  —  and  can 
allow  it  to  centralize  systems  in  one 
location,  which  can  offer  savings  and  bet¬ 
ter  information-technology  management. 

At  Brown  Publishing  Co.  in  Ohio,  its  | 
59  papers  will  share  one  database  and  I 
will  automatically  interface  publishing  ! 

systems  with  financial  applications  from  I 

Publishing  Business  Solutions.  When  the  i 
implementation  is  completed,  it  should  j 

have  a  single  view  of  all  of  its  business 


relationships  and  be  able  to  cross  sell  into 
any  of  its  publications. 

GEniNG  TO  KNOW  YOU.  VIA  CRM 

At  a  Florida  daily,  a  customer  rep  takes  a 
call  for  a  new  subscription.  After  the  rep 
has  the  needed  information,  he  asks  a  final 
question:  “Would  you  like  to  place  an  ad  for 
a  garage  sale?” 

Why?  Because  data  mining  revealed  that 
many  new  subscribers  are  newcomers 
migrating  south  and  moving  into  smaller 
homes,  often  wth  no  basements.  They 
therefore  need  to  sell  a  bunch  of  stuff 
w'hen  they  move  in. 

“Knowledge  is  money,”  agrees  DSI’s 
Parkhurst. 

The  new  systems  allow  papers  to  know 
their  customers  better,  and  let  them  devel¬ 
op  the  most  effective  ways  of  selling 
products,  says  SAP  America’s  Danyl 
Tjaden.  “The  trend  is  to  utilize  any 
technology  to  better  know  your 
market  and  increase  your  revenues,” 
adds  Tjaden,  co-founder  of  former 
publishing  systems  vendor  CText 
Inc.  “Business  systems  will  cease  to 
be  order  entry,  and  will  be  deliber¬ 
ately  enriched  with  as  much  cus¬ 
tomer  knowledge  as  possible,”  adds 
David  Frenkel,  chief  operating  offi¬ 
cer  of  Media  Command.  Frenkel 
believes  that  much  of  classified 
advertising  wll  be  transacted  over 
the  Web,  freeing  up  reps. 

I  njj  Time  starvation  is  a  big  factor  for 

customer  reps,  and  systems  have  to 
be  more  efficient  to  maximize  the  time  a 
rep  spends  with  the  client,  says  Brainworks 
President  John  Barry.  Brainworks  began 
as  an  ad-management  software  company, 
but  last  year  acquired  Freedom  System 
Integrators  for  its  classified,  editorial,  and 
run-of-press  ad-layout  systems. 

“The  key  to  CRM  in  terms  of  technology 
is,  once  we  understand  the  customer,  we 
have  to  provide  front-line  people  with 
something  smart,”  explains  Chuck  Farraj, 
marketing  information  manager  for  the 
Tribune  Co.’s  Orlando  Sentinel  Communi¬ 
cations.  Farraj  has  been  using  predictive 
data  mining  at  the  Orlando  (Fla.)  Sentinel 
to  determine  ways  in  which  subscribers  and 
nonsubscribers  may  be  similar,  with  the 
aim  of  targeting  in  subscription  campaigns 
those  nonsubscribers  whose  demographics 
most  resemble  those  of  subscribers.  Says 
Farraj,  “The  value  is  the  long-term  equity 
you  get  from  treating  customers  well.”  II 

Campbell  is  a  free-lance  journalist  based 
in  Delaware. 


I 


www.editorandpubli5her.com 


IBAUGH/THE  news-sentinel,  fort  WAYNE,  IND. 


I 


'I 


»DlGinLOUTPUT  ■ 


Take  2  tablets 
and  call  me ... 


Mobile  computing  could  be  redefined  — 
for  newspaper  producers  and  consumers 


■  WANT  ONE  OF  THOSE  COMMUNICA- 

tion  pads  or  tablets  you  see  on  some 
of  those  Star  Trek  shows.  That’s  my 
idea  of  personal  computing:  small, 
lightweight,  and  no  keyboard. 

Well,  beam  me  up,  Scotty  —  we  finally 
are  getting  closer  to  this  form  of  computing. 
Later  this  year,  Microsoft  Corp.  and  its 
partners  will  start  pushing  their  new 
vision  of  mobile  computing. 

Called  the  TabletPC,  it  is  about  the  size  of 
an  8V2-by-ll-inch  pad  of  paper 
and  runs  a  version  of  the 
Windows  XP  operating 
system.  TabletPC  is  two 
machines  in  one,  which  gives  it 
some  interesting  aspects:  It  is 
still  a  personal  computer  (PC), 
but  it  has  a  touch  screen  and 
can  really  read  your  hand¬ 
writing.  Of  course,  combi¬ 
nation  devices  are  tricky,  at 
best.  How  well  this  combina¬ 
tion  works  remains  to  be  seen. 

The  system’s  most  interest¬ 
ing  characteristic  is  its  handwriting  recog¬ 
nition.  At  Februaiy’s  DEMO  conference  in 
Phoenbc,  I  briefly  tested  the  TabletPC’s 
recognition  abilities.  The  system  was  able  to 
convert  my  notes  into  digital  text,  which 
could  be  merged  into  a  Microsoft  Word  or 
other  text  document.  The  potential  for 
reporters  to  digitally  capture  notes  that  can 
be  incorporated  into  a  story  is  exciting. 
These  “digital  notes”  also  can  be  searched  in 
the  same  way  you  can  search  a  text  file  on 
your  PC.  ni  admit  that  I  used  my  “nice 
handwriting”  for  the  test.  A  better  test  will 
be  when  these  machines  are  used  for  note¬ 
taking  under  deadline  pressure. 

The  TabletPCs,  which  are  being  built  by 
a  variety  of  hardware  vendors,  come  with 


BY  HOWARD 
I.  FINBERG 


built-in  wireless  connectivity.  Assuming 
there’s  a  wireless-network  connection 
point,  it  is  easy  to  imagine  a  reporter  filing 
digital  notes  almost  instantaneously  with¬ 
out  worrying  about  finding  a  phone  line. 

What’s  disappointing  is  the  TabletPC’s 
weight.  Partly  because  of  its  keyboard  and 
partly  because  of  its  glass-based,  liquid- 
crystal-display  screen,  it  still  feels  like  a 
four-pound  laptop  PC.  Looking  into  the 
future,  Microsoft  has  great  hopes  for  speech 
recognition  for  these  devices. 
However,  speech-to-text  has 
always  been  an  elusive  goal.  If 
it  can  get  speech  recognition 
to  work,  then  maybe  the 
keyboard  will  disappear  or  at 
least  shrink. 

Newspaper  information- 
technology  managers  would 
be  well-advised  to  make  sure 
to  have  backup  storage  poli¬ 
cies  for  reporters’  TabletPCs. 
You  also  need  to  make  sure 
you  understand  the  legal  and 
other  issues  when  it  comes  to  keeping 
reporters’  notes  in  your  state.  And  buy  some 
more  printers  —  I  can  guarantee  that,  even 
with  “digital  ink,”  reporters  will  print  out 
their  notes.  No  one  really  trusts  computers 
to  safeguard  anything. 

Going  a  step  further  in  this  form  of  com¬ 
puting  is  IBM,  which  thinks  it  is  time  to 
separate  the  computer’s  “interface”  from  its 
processing  power.  It  wants  to  get  rid  of  key¬ 
boards  and  monitors.  In  the  past,  attempts 
have  resulted  in  devices  that  have  been  a 
series  of  compromises.  For  examples,  a 
laptop  is  merely  a  smaller  PC,  and  a  per¬ 
sonal  digital  assistant  (PDA)  is  simply  a  PC 
without  the  processing  or  storage  power. 

IBM’s  Meta  Pad  prototype,  which  weighs 


nine  ounces,  is  about  the  size  of  an  inch- 
thick  stack  of  index  cards.  Yes,  that’s  small! 
This  mite  of  a  PC  has  only  a  processor,  a 
hard  drive,  memory,  and  a  docking  connec¬ 
tor.  The  connector  allows  the  Meta  Pad  to 
be  inserted  into  a  number  of  different  com¬ 
puter-hardware  modules,  such  as  a  PDA  or 
a  desktop  PC,  enabling  the  Meta  Pad  to 
play  different  roles.  The  hard  drive  inside 
the  prototype  had  five  gigabytes  of  data 
storage.  This  might  be  a  tool  that  could 
greatly  assist  the  mobile  journalist  at  a 
reduced  cost  of  ownership  for  a  newspaper. 

Instead  of  lugging  a  specific  computing 
device,  a  reporter  could  slip  the  Meta  Pad 
into  any  number  of  docking  stations  and 
have  a  functional  computer.  Dock  with  a 
keyboard  and  monitor,  and  you  have  a 
desktop;  use  a  PDA  as  the  interface,  but 
with  all  of  yom  files  on  the  Meta  Pad. 

These  devices  —the  TabletPC  and  the 
Meta  Pad  —  are  aimed  at  the  mobile 
worker,  the  journalist  or  salesperson  in  the 
field.  They  will  change  the  way  we  gather 
news  and  information  on  the  run. 

How  consumers  read  that  news  and 
information  is  also  changing.  Among 
notable  efforts  getting  closer  to  reality 
are  those  by  Roger  Fidler  of  Kent  State 
University.  Fidler  has  been  pursuing  the 
tablet  dream  for  more  than  20  years.  His 
recent  efforts  are  focused  on  developing 
the  user  interface  and  templates  for  an 
electronic  newspaper  edition. 

Fidler’s  idea  is  to  blend  the  “traditional 
page-based  format  used  for  printed  editions 
with  attributes  common  to  news  Web  sites, 
such  as  hyperlinks  and  multimedia.” 

Ideally,  this  edition  of  the  pajier  would  be 
read  on  a  TabletPC  or  another  mobile 
appliance  with  large  portrait-oriented  dis¬ 
plays.  The  curtain  will  not  rise  on  his  vision 
until  September,  according  to  Fidler. 

“Our  efforts  have  focused  on  the  develop¬ 
ment  of  a  graphically  rich,  electronic  envi¬ 
ronment  for  the  presentation  of  newspaper 
content,”  Fidler  said  in  an  e-mail  interview. 
“Our  goals  are  to  enhance  the  newspaper 
reading  experience  and  to  help  make 
newspapers  more  compelling  in  the  digital 
age.  We’re  also  concerned  about  preserving 
each  newspaper’s  brand  identity.” 

Whether  for  consumer  or  producer,  the 
potential  of  these  devices  is  intriguing.  (1 

Finberg,  rnarwging  director  of  Firiberg- 
Gentry,  the  Digital  Futurist  Consultancy, 
has  worked  in  newsroom,  information-tech¬ 
nology,  interactive-media,  and  corporate- 
strategy  roles  for  several  leading  papers. 
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EQUIPMENT 

business  systems 

VISION  DATA  EQUIPMENT  CORP. 

Rensselaer,  NY. 

Sold  its  Total  Advertising  Classified  and 
Classified  Pagination  systems  to  Media 
Services  Group,  the  Greeneville,  Tenn., 
publisher  (three  dailies,  four  w'eeklies,  a 
semimonthly  business  publication,  and 
several  monthlies)  that  also  operates  three 
Internet  service  providers  (ISP).  The 
classified  systems  will  be  combined  with 
the  group’s  existing  Vision  Data  circulation- 
management  and  display-ad-billing/ 
accounts-receivables  systems  to  create 
integrated  customer  service  for  print  and 
online  customers.  Vision  Data’s  new  ISP 
module  enables  the  group  to  bill  ISP 
customers  on  a  flat  monthly  basis  or  for 
services  by  the  minute  and  to  provide  one 
statement  with  all  advertising,  subscription, 
and  ISP  charges.  The  various  units  will  be 
linked  to  a  central  server  and  customer 
database  at  the  group’s  headquarters. 

Media  Services  also  will  add  classified-ad 
and  circulation-order  entry  using  the  new 
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MediaPlus  Circulation  Management  customer 
service  gives  full  access  to  subscriber  information. 

Vision  Home  Links  and  Internet  Access 
Billing.  The  installation,  according  to 
Media  Services  President  Gregg  Jones,  will 
offer  a  complete  picture  of  advertising, 
facilitate  upselling  and  cross-selling, 
simplify  processes,  supply  the  latest  and 
fullest  information  to  customer-service 
representatives,  and  provide  detailed 
management  reports. 

PUBLISHING  BUSINESS  SYSTEMS 

Barrington,  III. 

Licensed  MediaPlus  Circulation  Manage¬ 
ment  and  Circulation  InSight  to  La 
Opinion,  Los  Angeles,  where  they  were 


Whether  you’re  running, 
skiing,  hiking  or  writing, 
if  you  use  GORE-TEX®  fabric 
correctly,  we’ll  all  feel 
comfortable. 

GORE-TEX*  fabric  is  the  original  waterproof/breathable 
fabric  that  revolutionized  the  outdoor  sportswear  mar¬ 
ket,  and  it’s  now  used  in  many  industrial  and  medical 
applications,  too. 

GORE-TEX  should  never  stand  alone.  Always  use  it 
to  modify  a  noun,  such  as  GORE-TEX*  fabric,  GOfe-TEX* 
gloves,  GORE-TEX*  outerwear. 

Your  comfort  is  what  our  remarkable  fabric  is  all 
about.  So  please  keep  us  comfortable  by  using  our 
trademark  correctly.  _ 

GORE-TEX®  is  a 

registered  trademark  of  _  I 

W.  L.  Gore  &  Associates,  Inc.  Creative  Technologies 


Creative  Technologies 
Worldwide 


integrated  with  PBS’  MediaPlus 
Advertising  Management  and  Financial 
Management,  creating  a  foil  PBS  business 
suite.  The  largest  U.S.  Spanish-language 
daily,  owned  by  Lozano  Enterprises  and 
the  Tribune  Co.,  is  distributed  in  five 
counties.  The  latest  PBS  software  is  part  of 
the  76-year-old  paper’s  “market-centered 
strategy".”  Circulation  Director  Bob 
Karcher  said  PBS  was  selected  for  the 
tools  needed  to  increase  circulation  and 
readership  cost-effectively  by  helping  to 
anticipate  trends,  respond  fast  to  changing 
marketplace  needs,  and  build  customer- 
relationship  opportunities. 

Brown  Publishing  Co.,  Cincinnati, 
licensed  MediaPlus  Circulation  Manage¬ 
ment,  Advertising  Management,  List 
Matching,  Transient  Management,  Finan¬ 
cial  Management,  and  Human  Resources 
products  for  its  59  Ohio  dailies  and 
weeklies  —  implemented  in  a  clustered 
environment  on  a  single  server  and  using 
Irame-relay  data  communications.  The 
80-year-old  company  (which  includes  a 
commercial  printing  business)  each  week 
reaches  approximately  650,000  house¬ 
holds  representing  1.4  million  people.  The 
implementation,  said  PBS  President  Steve 
Smith,  provides  Brown  w  ith  a  single  view 
of  all  business  relationships  and  enables 
cross  selling  among  its  publications. 

Other  benefits,  according  to  Brown’s 
technology  director,  Gary  Schneider, 
include  enhanced  marketing  capabilities 
arising  from  use  of  a  single  database,  and 
automatic  interfacing  of  publishing 
systems  with  financial  applications. 

PBS  is  adding  Oracle  as  a  relational 
database  option  for  MediaPlus  products. 
PBS  products  now  use  the  Progress 
relational  database  and  Progress  4GL 
application-development  language.  In  its 
applications’  environment,  the  user 
interface,  application  logic,  and  database 
are  separate  components.  (PBS  was  among 
the  first  to  oft’er  dual  user  interfaces, 
providing  a  choice  of  either  a  Java-based 
graphical  interface  or  a  character  interface, 
with  a  business  logic  common  to  both.) 
Because  the  Progress  language  supports 
native  connectivity  to  Oracle,  either 
database  will  run  in  the  most  efficient 
manner  allow’ed. 

SYBASE  INC. 

Dublin,  Calif. 

Integrated  search  technology'  from  Verity 
Inc.,  Sunnyvale,  Calif.,  into  the  Adaptive 
Server  Enterprise  (ASE)  12.5  database- 
management  system  to  help  users  index 
and  search  documents  throughout  an 
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it,  Wilmington  manages  copy  and  layouts 
from  editorial  and  advertising  front  ends, 
raster-stitches  ads  and  editorial 
content,  soft-proofs  pages, 

^  7  routes  pages  to  a  proof- 
printing  sj'stem,  pairs 
pages,  bums  page  fiimi- 
ture,  and  outputs  to 
ECRM  computer-to-plate 
(USA  Today  pages 
^  go  to  Barco  platesetters).  It 

also  uses  NewsWay  to 
calculate  ink  coverage 
by  column,  forwarding 
results  to  a  Goss  MFCS 
ink-setting  system. 

Integrating  Harlequin  RIPs,  NewsWay 
converts  Times  Herald  PostScript  pages  to 
TIFF  G4  files.  Its  Planning  Wizard  creates 
editions  and  sections  in  two-up  or  four-up 
configurations,  depending  on  the  product. 
Fach  edition’s  TIFF  page  files  are 
automatically  paired  according  to  section 
requirements,  then  sent  to  USA  Todays 
NewsWay  system  for  proofing  and 
platemaking. 

The  Des  Moines  (Iowa)  Register  also 
ordered  NewsWay,  and  Gannett  bought 
Prolmage  ink-presetting  software  for 
print  sites  in  San  Bernardino,  Calif.; 


Columbia,  S.C.,  and  Fort  Myers,  Fla. 
(various  Goss  systems);  Minneapolis  and 
Nashville  (MAN  Roland  Pecom);  and 
Rockaway,  NJ.  (Honeywell). 


pressroom 

HEIDELBERG  WEBSYSTEMS 

Dover,  N.H. 

Will  begin  installing  in  October  in  a  new 
plant  two  80,000-copy-per-hour,  straight- 
only  Mainstream  presses  for  Transconti¬ 
nental  Group,  which  was  constmcted  to 
print  Montreal’s  La  Presse  and  its  related 
publications  by  September  2003.  The 
gapless-blanket  presses  will  consist  of 
68  couples  in  sLx  four-high  towers  and 
tw  o  five-high  towers,  12  Contiweb  FD 
pasters  with  automated  loading  and  reel- 
preparation,  RBS-32  rotary  folder,  two 
JF-255  folders  (one  with  quarter-folding), 
and  Omnicon  controls  (with  automatic 
page  recognition  and  a  digital  prepress 
interface).  Among  its  Internet,  printing, 
distribution,  and  marketing  businesses. 
Transcontinental  has  five  plants  in 
Canada  that  print  only  newspapers.  It 
prints  The  Globe  and  MaiV s  Ontario 
edition  on  Heidelberg  Mercury  presses. 


Heidelberg  Main¬ 
stream  presses  for 
Transcontinental’s 
new  Montreal  plant 


enterprise.  Time-saving  functions  include 
document  search  ranking,  topic  cluster¬ 
ing,  and  synonym-based  retrieval.  As 
users  search,  the  technology  simultane¬ 
ously  indexes  popular  document  formats 
(for  examples,  e-mail  messages;  Microsoft 
Office,  Lotus  Notes,  and  PDF  files;  HTML 
documents),  enabling  ASF  12.5  users  to 
quickly  and  accurately  gather  content 
stored  in  different  formats  throughout  an 
enterprise.  The  technology  supports 
several  European  and  Asian  languages. 


prepress 

ATEX  MEDIA  SOLUTIONS 

Bedford,  Mass. 

Is  installing  a  300-seat  Enterprise 
advertising-order  entry'  and  production 
system  at  Dutch  publisher  Noordelijke 
Dagblad  Combinatie  for  its  four  dailies 
and  several  weeklies.  The  first  phase  has 
included  software  for  classified-order 
entry,  invoice  management,  and  sales¬ 
contact  management.  Approximately 
half  the  workstations  will  be  installed  at 
remote  sites.  “Our  local  publications  can 
finally  begin  working  as  one  integrated 
operation,  even  though  they  are  located  in 
different  cities  and  towns,”  said  Project 
Manager  Edward  Stastra. 


Y’ou’Il  go  further  in  the  news  business  if  you  know  about 
spreadsheets  and  databases.  Our  D'ataba.se  101/201  is  an  intensive 
one  or  two-day  boot  camp  for  journalists  seeking  to  get  or  improve 
Computer-.Assisted  Research  and  Reporting  (C\RR)  skills. 


Each  camp  is  Umited  to  eight  students  and  teaches  practical,  real-world 
skills  to  help  you  find  the  news  behind  the  PR  staLs  and  spin.  Idition  is 
free  and  there  are  a  limited  number  of  fellowships  to  assist 
with  travel  and  hotel  expenses. 


Some  of  the  topics  covered  include: 
Day  One  (101)  Day  T\vo  (201) 

Lsing  Excel  .\dvanced  Statistics 

Descriptive  Stati.stics  Correlation 

Working  in  Access  Frequenq  analysis 


2002  Schedule: 
April  19-20 
May  r-18 
.August  9-10 
November  22-23 


Courses  are  taught  by  e.xperienced  C.ARR  journalists  and  statistics 
experts  who  have  worked  with  editors,  reporters  and  researchers  for 
such  news  organizations  as  .ABC  News,  Cox  Newspapers.  Knight  Bidder 
Tribune  News.  Scripps  Howard  News,  and  L  SA  Today . 


output 

PROIMAGE  AMERICA 

Princeton,  N.J. 

Will  supply  nine  more  Gannett  Co.  Inc. 
dailies  with  its  browser-based  NewsWay 
work-flow  softw'are.  Familiar  with  News- 
Way  as  print  sites  for  Gannett’s  USA 
Today  (which  uses  it  to  track  and  transmit 
pages  to  more  than  40  print  sites).  The 
News  Journal,  Wilmington,  Del.,  and  the 
Times  Herald,  Port  Huron,  Mich.,  chose 
the  product  for  their  own  work  flows.  With 


For  more  information,  contact: 
.Mark  Tapscott,  Director, 

Center  for  Media  and  Public  Policy 
The  Heritage  Foundation 
202-608-6155 

or  mark.tapscott@heritage.org 

214  Massachusetts  Ave.,  NE^^_ 
Washington.  D.C.  20002 


APRIL  8,  2002  EDITOR  &  PUBLISHER  31 


cartoon.  “It  was  my  responsibility  and  at  least  temporarily  scaled  down  some 
my  fault  that  this  occurred,”  she  added.  of  its  operations.  But  the  reason  for 
Lewis  said  the  paper,  which  has  many  this  relates  more  to  last  September’s 
Catholic  readers,  would  have  gotfen  a  lot  death  of  Paradigm  News  President 
of  negative  response  to  the  cartoon  in  Bryce  Miller  than  to  the  Justin 

any  C2ise.  But  the  reaction  increased  Chapman  situation, 

both  because  Oliphant’s  drawing  ran  the  Paradigm  launched  a  column  by 
day  before  Good  Friday  and  a  local  Justin  in  2000,  when  he  was  only  6, 

and  the  feature  ran  for 
about  a  year  in  just  a 
few  papers.  Recently, 
Justin’s  mother  admit¬ 
ted  fabricating  many  of 
her  son’s  achievements, 
including  a  perfect  800 
math-SAT  score  and  an 
off-the-charts  298  IQ 
(E^P,  April  1,  p.  11). 

It’s  not  known  how 
much  of  the  column 
Justin  wrote  himself. 

Miller,  who  had 
signed  the  column, 
was  the  only  one  of 
Paradigm’s  three 

conservative  radio  host  railed  against  it.  founders  still  active  in  the  syndicate 
About  250  readers  contacted  the  paper, 
with  only  a  handful  liking  the  cartoon. 

The  Record,  which  has  covered  the 
pedophilia  scandal  in  its  news  pages, 
ran  both  Page  One  and  editorial-page 
apologies  for  the  cartoon.  Lewis,  who 
also  edits  the  editorial  page,  said  she’s 
been  at  the  paper  for  26  years  and  felt 
she  owed  her  readers  a  more  detailed  ex- 
DaveAstor  planation  than  the  Page  One  note  alone. 

The  paper  did  not  cancel  Oliphant, 

Troy  ’s  ‘Record’  APOLOGIZP^S  who  has  more  than  300  clients. 

FOR  RUNNING  PRIl^ST  CAR  I'OON  Universal  Press  Syndicate  doesn’t 
Sexual  abuse  in  the  Catholic  Church  know  of  any  other  print  clients  com- 

has  been  Page  One  news.  Ironically,  it  was  plaining  about  the  cartoon,  according  to 
the  demands  of  a  front  page  that  allowed  Director  of  Communications  Kathie 

a  controversial  cartoon  about  the  scandal  Kerr,  though  she  added  that  The  New 

to  slip  into  The  Record  of  Troy,  N.Y.  York  Times  and  The  Washington  Post 

The  paper  apologized  for  what  it  said  Web  sites  declined  to  use  it.  Clients  “just 
was  a  mistake  in  publishing  the  Pat  don’t  run  a  cartoon  if  they  don’t  think 

Oliphant  drawing,  which  showed  a  it’s  appropriate  for  their  audience,”  said 

horde  of  lecherous  priests  chasing  kids  Kerr.  “The  editorial  cartoonist’s  job  is  to 
out  of  “St.  Paedophilia’s”  church  in  the  view  the  world  through  a  satirical  eye. 

“annual  running  of  the  altar  boys.”  Their  work  will  not  please  everybody.” 

Record  Editor  Lisa  Robert  Lewis  said  Oliphant,  who  rarely  comments  about 
she  planned  to  pull  the  cartoon  before  his  cartoons  to  the  media,  did  not  return 

DaveAstor 


Three  comic 
creators  vie 
for  Reuben 


of  the  year  —  including  “Rose  is 
Rose”  creator  Pat  Brady  of  Unit¬ 
ed  Media,  “Luann”  creator  Greg 
Evans  of  United,  and  “Zits”/ 

“Baby  Blues”  co-creator  Jerry 
Scott  of  King  Features  Syndicate. 

The  winner  will  be  named 
May  25  at  the  Reuben  weekend 
in  Cancun,  Mexico.  Also  that 
night,  Jerry  Robinson  will  re¬ 
ceive  the  Milton  Caniff  Lifetime 
Achievement  Award.  Robinson. 

80,  founded  the  Cartoonists  & 

Writers  Syndicate,  drew  editorial 
cartoons,  authored  many  books 
on  cartooning,  created  The  Joker 
character  of  Batman  fame,  and  is  the 
only  person  to  serve  as  president  of  both 
the  NCS  and  Association  of  American 
Editorial  Cartoonists. 

Speakers  will  include  Scott,  “Baby 
Blues”  co-creator  Rick  Kirkman,  “Zits” 
co-creator  and  The  Cincinnati  Enquirer 
editorial  cartoonist  Jim  Borgman,  and 
“Doonesbury”  creator  Garry  Trudeau  of 
Universal  Press  Syndicate. 
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SECURITY 


‘Pf)ST-GAZi:iTE’  CARTOON.S 
EEAIURE  POST-9/11  THEMES 
An  exhibition  of  post-Sept.  11 
editorial  cartoons  by  Rob  Rogers  of  the 
Pittsburgh  Post-Gazette  and  United 
Media  is  running  through  April  27  at 
Pittsburgh’s  Mendelson  Gallery. 


an  Et^P  phone  call. 


Paradigm  syndicate  cuts 

BACK  ON  SOxME  OPERAITONS 
The  syndicate  that  distributed  a 
column  by  a  supposed  boy  genius  has 
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Drunk-driving  test 

In  an  unusual  effort  to  curb  a  growing 
problem  in  its  circulation  area,  The  Daily 
Astorian  in  Astoria,  Ore.,  will  begin  publishing 
this  week  the  names  of  all  those  arrested  for 
driving  under  the  influence  of  intoxicants  (DUI). 

Adoption  of  this 
approach,  used  by 
relatively  few  newspapers, 
was  requested  by  the 
Oregon  State  Police  in 
the  hope  that  the  initiative 
will  highlight  the  issue  in 
Clatsop  County,  where 
arrests  for  the  offense 
have  increased  by  18% 
in  the  past  two  years. 

Stephen  Forrester, 
editor  and  publisher, 
told  E&P  that  the  paper 
recognizes  the  possibility 
of  legal  action  against  the 
Astorian  by  drunk-driving 
suspects,  but  believes  the 
value  to  the  community  makes  the  practice 
worthwhile.  The  paper,  with  a  weekday 
circulation  of  8,333,  will  start  listing  in  its 
police  blotter  all  Clatsop  County  drunk-driving 
arrests,  then  follow  each  case  through  the  legal 
process.  Forrester  said  the  paper  had  held  back 
reporting  the  drunk-driving  arrest  of  a  local 
city-council  member  several  years  ago  and 
regretted  it  when  the  person  was  later  arrested 
again  for  driving  under  the  influence. 

“I  think  it  is  fair  game,  but  it  is  important  to 
be  consistent,”  Scott  Maben,  president  of  the 
Greater  Oregon  Chapter  of  the  Society  of 
Professional  Journalists,  said  about  the 
practice  that  has  been  tried,  and  often  halted, 
by  papers  in  the  past.  That  the  Astorian  will 
be  “following  each  arrest  through  the  courts  is 
encouraging,”  he  said.  But  Sandy  Nelson,  Ore¬ 
gon  public  liaison  for  Mothers  Against  Drunk 
Driving,  said  there  is  no  evidence  that  such  a 
practice  reduces  DUI  arrests.  —  Joe  Strupp 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


"Closing  c/if ire  cities  to  the  nietHo  indeJiniteJij 
is  on  ex  treme  and  nnjiistifiahle  /neastire." 

FOREIGN  PRESS  ASSOCIATION,  DENOUNCING  ISRAEL’S 
BAN  ON  REPORTERS  IN  RAMALLAH  AND  BETHLEHEM 


Forrester  (top) 
and  Maben: 

Is  it  “fair  game”? 


MIKE  FENDER,  THE 

INDIANAPOLIS 

STAR 

Lauretta 
Parker  is 
clearly  in 
good  hands, 
standing  in  the 
Christ  Missionary 
Baptist  Church  in 
Indianapolis, 
framed  against 
stained  glass.  She 
was  among  several 
subjects  in  a 
photo  essay  on  the 
tradition  of  wear¬ 
ing  hats  in  black 
churches.  “You  are 
not  dressed  up  for 
church  unless  you 
wear  a  hat,”  she 
testified. 

—  Greg  Mitchell 


Jane  Scott,  82,  The  Plain  Dealer’s  legendary 
“Oldest  Living  Rock  Critic,”  retired  Wednesday, 
to  the  surprise  of  many.  “All  of  a  sudden  it 
dawned  on  me  —  what  am  I  trying  to  prove?” 
she  said,  leaving  the  Cleveland  paper  after  50 
years.  Among  her  claims  to  fame:  helping  Jimi 
Hendrix  pick  out  a  Corvette,  sharing  a  beer 
backstage  with  Jim  Morrison,  and  braving  the 
mosh  pit  at  Lollapalooza.  —  G.M. 
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How  can  a  story  echoing  the  Pete  Rose  case  go  untold  for  13  years? 

UMPIRES  ARE  THE  SUPREME  CoURT  JUSTICES  OF 

baseball.  If  they  call  a  pitch  that  bounces  off  a 
batter’s  head  a  strike,  there  is  nothing  anyone  can 
do  to  make  it  a  ball.  Baseball  fans  boo  their  lungs 
out  every  time  an  umpire  is  blinded  by  his  incom¬ 
petence.  But  those  fans  still  trust  the  arbiters  of  the  National 
Pastime  to  render  their  decisions  honestly. 

Or  the  game  would  be  flushed  into  a  State  of  Enron. 

This  is  why  the  Major  League  Baseball  (MLB)  commissioner’s 
office  keeps  its  reports  of  any  shady  activities  by  umpires  locked 


up  —  safe  from  the  prying  eyes  of  the 
people’s  press.  This  is  why  baseball  engaged 
in  damage  control  after  recent  revelations 
of  a  September  1989  gambling  scandal  in 
which  two  umpires  were  caught  betting 
with  dnig-dealing  bookies  in  Florida. 

Here  are  the  facts:  On  March 
8,  the  New  York  Daily  News 
identified  Rich  Garcia  of  the 
American  League  and  Frank 
Pulli  of  the  National  League  as 
the  umpires  hanging  with  the 
Florida  bookies  13  years  ago. 

Just  three  days  later,  the  Boston 
Herald,  relying  on  information 
culled  from  federal  wiretaps, 
reported  that  the  two  umpires 
had  problems  paying  otF  their 
gambling  debts  during  their  1980s’  betting 
fling.  In  sports,  this  is  as  big  a  story  as  it 
gets.  News  of  umpires  running  a  tab  with 
bookies  is  akin  to  municipal  judges  doing 
business  with  lawyers.  There  is  a  presump¬ 
tion  the  umpires  would  have  to  pay  back 
their  losses  with  information  or  a  bad 
decision  on  the  field. 

The  Daily  News  and  the  Herald  noted 
that  in  1989  the  umpires  were  barely  pun¬ 
ished  for  their  gambling  sins  —  two  years’ 
probation  —  while  Pete  Rose,  one  of  the 


best  players  in  history,  was  banned  for  life, 
costing  him  certain  entry  into  the  Hall  of 
Fame.  Even  more  bizarre:  Rose  gambled 
with  some  of  the  same  bookies  frequented 
by  the  umpires,  according  to  the  Herald. 

“I  thought  that  the  perception  of  umpires 
involved  with  bookies  would  be 
devastating  to  the  game,”  said 
Jack  Sullivan  of  the  Herald.  “I 
couldn’t  understand  how  this 
could  be  covered  up  for  13 
years.  I  asked  the  guy  who 
tipped  me  off  how  something 
like  this  can  happen  and  never 
be  written  about.  He  said, 
‘People  who  cover  baseball 
didn’t  have  the  guts  to  do  it.’  ” 
Since  1989,  there  had  been 
!  several  stories  noting  that  a  couple  of 
!  umpires  were  punished  for  associating  with 
gamblers.  But  those  stories  did  not  name 
I  anyone,  provided  a  paucity  of  detail,  and 
I  were  never  followed  up. 

!  MLB  officials  responded  to  last  month’s 
!  disclosures  with  perfect  spin  control.  They 
attacked  the  people  suspected  of  leaking 
the  stoiy  and  ridiculed  suggestions  it  had 
I  been  covered  up  for  13  years.  They  claimed 
i  the  umpires  deserved  a  second  chance  be¬ 
cause  they  were  contrite  and  did  not  bet  on 


baseball,  while  Rose  did.  That’s  like  saying 
it  is  OK  for  Derek  Jeter  to  give  organized- 
crime  figures  tips  on  how  to  steal  bases. 

No  one  knows  what  sports  the  umps  bet  I 
on  or  how  much  they  lost  because  the 
federal  tapes  used  as  evidence  in  the  gam-  | 
bling  case  have  been  sealed.  It  seems  in-  i 
comprehensible  that  sports  journalists  have  | 
not  filed  freedom-of-information  requests  I 

to  get  those  taxpayer-financed  electronic  ^ 

tapes  and  the  attendant  correspondence. 

The  case  has  long  been  closed,  and  all  i  i 
the  evidence  should  be  available  for  public 
review.  That  seems  to  be  the  only  way  to  i  j 

really  know  all  the  facts.  !  i 

The  umpires,  on  the  advice  of  MLB  I 

officials,  have  refused  to  talk  about  their  ' 
gambling  life.  They  should  be  made  to,  1 1 

either  by  the  baseball  commissioner  or  by  1 1 

the  writers  who  cover  baseball.  1 1 

Why?  :| 

Two  years  ago,  baseball  officials  made 
Frank  Pulli  a  supervisor  in  charge  of 
making  certain  that  umpires  keep  away 
from  the  kind  of  undesirables  that  got  i 

him  into  trouble.  I 

The  Herald  investigation  revealed  that 
Pulli  placed  bets  with  a  bookie  in  New 
Jersey  who  allegedly  was  connected  to  the 
Genovese  organized-crime  family  —  and 
that  Rose,  Pulli,  and  the  purported 
Genovese  associate  socialized. 

And  now.  Rich  Garcia,  working  as  a 
consultant  to  the  baseball  commissioner’s 
office,  is  being  considered  for  the  same  kind 
i  of  supervisory  job  held  by  Pulli.  The  Daily 
I  News'  reporters  went  after  the  gambling 
I  umpires,  in  part,  because  they  hoped 
j  their  story  would  keep  Garcia  from 
;  getting  that  job. 

“TTiey  called  me  the  day  their  story  ran  i  j 
and  asked  if  we  were  going  do  something  j  | 
!  about  Garcia,”  recalled  Rich  Levin,  MLB’s  ' 

I  senior  vice  president  of  public  relations, 
i  “We  told  them  there  was  nothing  to  do.” 

Afterward,  the  News  team  on  the  i ! 

1  gambling  story  —  Bill  Madden,  Michael  i 
i  O’Keefe,  and  Luke  Cyphers  —  stopped  j 

j  working  on  it.  And  their  bosses  have  | 

advised  them  not  to  talk  about  it. 

Too  bad.  John  M.  Dowd,  the 
investigative  counsel  who  nailed  the  i 

I  umpires  and  Rose,  has  conducted  j  | 

i  other  secret  baseball  investigations  on  i  j 

I  gambling.  Can  he  provide  names?  I  i 

i  ‘‘I  never  leak,”  Dowd  said.  II  i  1 
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Sunday 


UNINFORMED  CONSENT 


We're  fiercely  independent 
and  we  tell  the  tough  stories 


Being  independent.  The  Seattle  Times  and  its  family  of  newspapers  pursue 
stories  that  make  a  difference.  Stories  such  as  an  investigative  series  on 
clinical  trials  at  the  world-renowned  Fred  Hutchinson  Cancer  Research 
Center,  a  venerated  local  institution.  The  series,  “Uninformed  Consent:  What 
patients  at  The  Hutch'  weren't  told  about  the  experiments  in  which  they 
died,”  pulled  the  cloak  from  the  complex  and  mysterious  world  of  high-end 
medical  research.  It  has  inspired  action  for  reform  at  the  Seattle  center  as  well 
as  at  research  institutions  across  the  nation.  The  stories  have  received  the 
Associated  Press  Managing  Editors  Public  Service  Award,  the  George  Polk 
Award  for  medical  reporting,  the  Scripps  Howard  Foundation  National 
Journalism  Award  for  public  service  reporting,  the  Goldsmith  Prize  for 
Investigative  Reporting  and  the  He)'wood  Broun  Award. 

And  The  Seattle  Times  isn't  the  only  one  in  the  family  pursuing  tough  stories. 
The  Yakima  (Wash.)  Herald-Republic  also  received  a  Polk  Award  for  “Caught  by 
the  Fire  in  the  Canyon”  —  the  lead  stor)'  in  continuing  coverage  on  what  went 
wrong  when  four  area  firefighters  were  trapped  and  killed  in  a  wildfire.  The 
“Trapped  at  Thirtymile”  series  forced  the  U  S.  Forest  Service  to  re-examine  its 
fire-fighting  procedures  nationwide  and  make  significant  safety  improvements. 

We’re  one  of  the  nations  few  remaining  and  largest  family-owned  and 
family-operated  newspaper  companies.  The  Blethen  family  —  with  more  than  a 
century  of  dedication  to  serving  the  community  —  is  committed  to  indepiendent, 
quality  journalism,  ensuring  that  the  tough  stones  will  keep  being  told. 


Heroes’ 


Farewell 
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Issaquah  Press  •  Walla  Walla  Union-Bulletin  •  Yakima  Herald-Republic 


www.prnmedia.com 


We've  got  everything  you  need  to  research  and  write  your  story.  Whether  it's  news  releases, 
photos,  logos,  archives  or  access  to  experts,  www.prnmedia.com  is  the  place  to  find  it. 


We  offer  a  custom  e-mail  service  that  allows  you  to  receive  real-time  content  delivered  at  times 
you  specify.  There's  a  three-year  archive  of  news  releases  searchable  by  industry,  geography 
and  company  name.  You  can  connect  with  information  officers  and  expert  sources  through  our 
ProfNet'"  service.  Everything  is  free  and  exclusively  for  registered  journalists. 


Visit  today  and  explore  this  comprehensive  resource. 
www.prnmedia.com  is  available  for  all  your  research  and  information  needs. 


Or  call  1-800-387-8448  for  more  information. 
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